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PHOTOMOUNT STORY OF THE MONTH 


Both of These Portraits Were Done 
by Evelyn and Edwin Falk, Sr. 
of Maryville, Missouri 


Edwin Sr., and Evelyn Falk 





_ this one in 1945 _.. this one in 1953 


and both were delivered in Gross Mounts 


“Evelyn and | conduct a school of light by-doing schools, and have been well 

ing, retouching and coloring for experi received, 

enced or professional photographers dur “Naturally we teach and at all times 

ing the season of the year that studio encourage production of high grade work, 

owners and employees can leave their honest-to-goodness_ fairness in dealing 

jobs During the rest of the year we with customers and the delivery of work 

operate a portrait studio, which is itself that pleases them completely. It is only 

the home of our school of photography. "tural that at our studio we would 

We had over forty students at these exemplify this by delivering our work in 

schools last year and we expect more Gross Mounts 100%.” 

than that number this coming summer Falk School of Photography 
The classes are not theoretical sym Evelyn H. and Edwin A. Falk, Sr 

If you are not on our posiums, but actual, down-to-earth, learn Maryville, Missouri 

calling list, write us for 

information in detail 


THE GROSS PHOTO SUPPLY CO. 


MANUFACTURERS ;* TOLEDO 12, OHIO 
’ / fi 
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Make beautiful portraits with Triple S Pan 


HE fastest Ansco film you 
) oe choose for use with 
tungsten light 1s Triple S Pan 
Its extremely high speed and 
unusual emulsion characterts- 
tics give exceptional quality to 
negatives. The fine separation 
in flesh tones possible with 
Triple S Pan makes it a favorite 


ANSCO, BINGHAMTON, N.Y. A DIV. OF GENERAL ANILINE & FILM CORP. ''FROM RESEAKCH TO REALITY."’ 


with many of the best portrait 
photographers 

If you are searching for new 
ways to improve the quality of 
your own portraiture, find out 
by experience how much this 
remarkable Ansco film has to 
offer you. Now supplied in both 
24 and 100 sheet boxes 





ASK FOR 


Ansco 


FILM AND PAPER 





HIGHLIGHTS AND SIDELIGHTS ON 


HOO LIGHTS 


BY (ick Martenson. SYLVANIA PHOTOLAMP ENGINEER 





New Reflector-type SUPERFLOODS are 
Ideal for Color and Black and White Stills! 


So many of the new Retlector-Type 
Superflood lamps are used for taking in 
door movies that you get to thinking that 
they were designed for use only as “bar 
lights As a matter of fact, they were 
designed for all indoor photo work in 
black and white or color 

Many photographers [ve talked with 
are using these new lamps for stills and 
ire extremely happy with their perform 
ance and ease of use. Of course, Reflec 
tor Type Superfloods cant replace some 
of the Kliegs and spots tor special effects 


major shots without the need of unwieldy 
reflectors 

Sylvania’s R-32 reflector-flood is es 
pec ially designed for even lighting with 
out the concentric rings and hot spots so 
often caused by other lamps of this type 
It has an extra long life of 15 hours, and 
has a color temperature of 3200° K that 
enables you to shoot with Ektachrome 
r'ype B and Ansco Tungsten color film 
without filters 

Actually, four R-32’s with easy-to 
handle-clamp-on sockets will carry you 


but in general they can take care of all through almost all of your color assign 





ments. And you can use four of the lamps on an average house 
circuit without worry. They were engineered to operate at 375 
2. watts so that four won't overload a 15-amp circuit 
4 The diagrammed set-up has been used successtully by 
3. many photographers. Try it and see for yourself the many 
advantages of Sylvania Retlector-Type Superflood 
Four R-32’s in this set-up without the use of filters give an 
exposure of f 6.3 at 1 5th second with Ektachrome Type B or 
Ansco Tungsten color film 
With fast black and white film an exposure of f 6.3 can b 
: : shot at 1 50th second 
) (| Be sure to send for our free catalog sheet (WC-102 
these new Reflector Type Supertloods 


CAMERA 


a“? 


WALL 
OR 


aS BACK DROP 


1, Key light—8 ft 
2. Fill light—10 ft, 





ee 


CONCENTRIC 
RINGS DISTRIBUTION 


3. High light—5 ft. 


4, Back light—5 fr. HOTSPOT PERFECT LIGHT 











Y - T yy Sylvania Electric Products Inc 
/ 1740 Broadway, New York 19, N.Y 
Lighting - Radio - Electronics - Television 


ynada: Sylvania Electric (Canada) Ltd, University Tower Bldg, $1. Catherine Street, Montreal, P. Q 
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’ nd S oye [ 
We're Sorry! 
FOR NEARLY 35 years the same firm in Lorain, Ohio, 
has printed this magazine, through one depression and 
two recessions, One war and one “police action,” 
through the Lorain tornado and various other minor 
upsetments. Their printing plant is not large, as such 
establishments go, but as our readers know what it 
lacks in size is more than balanced by the quality of 
their work. It has been a mutually pleasant and prof 
itable association over the years. The tornado, which 
picked up the rear half of the plant and waved it 
around destructively, set our publication schedule back 
nearly two months and it took more than a year to get 
back on schedule. 

Now they, and we, are again in trouble. When in 
the spring of 1950 we modernized THE PROFESSIONAL 
and added color, they installed a color press—ofter all, 
we are their largest individual customer. Six or seven 
months ago it went haywire and, while such troubles 
do not take too long to cure in a big city, they are 
something else in a smal! one. As a result our normal 
mailing date of the 5th went askew and the magazine 
became two weeks late. Just when they thought we 
were about to get back on schedule the foreman fell 
ill and, after a series of operations, finally had one leg 
amputated a month ago. He had been personally 
shepherding THE PROFESSIONAL through the plant all 
those years and the most competent substitute cannot 
pick up in a few months what has become almost sec 
ond nature to another man. So, instead of catching up, 
our mailing date became a few days later. 

In the meantime, the head pressman’s wife fell ill 
of cancer and just recently died. It is not easy to keep 
one’s mind on anything under such circumstances and 
he, too, had been on the job for many years. Despite 
it all we thought that with this issue, November, we 
would gain at least a week and then, to top every 
thing off, on the night of October 29 a fire destroyed 
the composing room together with the galleys of type 
for this issue, copy that was in the process of being 
set and much else besides. We shall get back on date 
—we've been through worse before—but a series of 
mishaps like these shouldn’t happen to a dog, let alone 
a small publisher and printing plant and so we can 
only ask both our readers and advertisers to have 
patience. Charles Abel 


Our Eleventh Blue Ribbon 
Contest 


By Charles Abel, A.R.P.S., 
Hon.M.Photog. 


ENTRIES CONTINUED to arrive until the very last mail 
on September 15, when we closed cur Eleventh Blue 
Ribbon Contest, making it the largest contest in the 
series to date both in number of entries and quantity 
of prints submitted. We still find it difficult to under 
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PICTURE THIS 


If your camera and film could talk, 
they‘d insist on Fidelity Holders! 


Here's a picture that needs no developing, 
for performance tests prove that 


FIDELITY HOLDERS 
ARE BETTER 


Their high quality is recognized by photo 
graphers everywhere. Priced right 
made right .. . Fidelity Holders are your 
guarantee of better quality pictures. 


Ask your dealer or write 


IDELITY ° 


MANUFACTURING COMPANY 


5147 W. Jefferson Bivd., Los Angeles 16, Calif 





NEW 


@ STROB-X . .. the First 
Electronic Flash Developer... 
especially designed for 
developing negatives of short 
duration exposure. 


NEW 


@ STROB-X ... now, for the 
first time, you can have better 
quality negatives in normal 
developing time. Eliminates 
extended development .. . 
sharp, fog free negatives 
in 7 to 10 minutes. 


NEW 


@ STROB-X ... a fine 
grain developer similar to 
_ M-Q — Borax Developers, 
gives a good black image 
ond has excellent tone 
quality and gradation. 


NEW 


@ STROB-X , . . the First 
Electronic Flash Developer is 
economical , . . one gallon 
develops over 440 sheets of 
4 x 5 inch film or 80 rolls 
of 35 m.m. film. 


Manufactured by RINGWOOD CHEMICAL CO. for 
, STROBO RESEARCH 


4351 North 35th Street Milwaukee, Wis 


stand why, when three prints may be entered, so many 
with 


“ 


the works” 
that it 


a winning expression to 


satisfied to ‘shoot 
should 


cute pose or 


contestants are 


only one. Contestants remember takes 


more than a 
rate a Blue Ribbon, and just because customers admire 
a particular photograph does not necessarily mean that 
it will impress an impartial jury which must consider 
each entry from the standpoints of lighting, composi 
tion, technical quality, originality, and characterization 
when 


in the case of portraits or difficulty of subject 


considering commercial, news or similar prints 


There was a wide variance of subjects, everything 


from informal weddings to straight commercial shots, 
but in none of the smaller brackets were there enough 
really good entries to warrant a special classification. 
The three upon which the jury finally settled are listed 
below, together with the names of the winners and the 
which the photographs will be published. 
Remember, as always, that all Blue Ribbon Photographs 
do all of 


For lack of space we 


issues in 
rank equally, as the Honorable Mentions 
have to spread them over several 
issues. long before this appears in print all winners 
their 


will have been returned except those retained for re 


will have received checks and all 


photographs 


production, which go back as soon as the halftones 


have been made. 
NOVEMBER: Magazine Illustrations and Commercial 
Blue Ribbon Photograph: Dick Hanley, 
New York City. 
Honorable Mention: Tom C. Woodward, 
New Haven, Conn. 
Honorable Mention: Maurice E. 
New Milford, N. J. 
DECEMBER: Children and Pets 
Blue Ribbon Photograph: M. Edwin Vaughn, 
Grand Island, Nebr. 
Honorable Mention 


Landre, 


Cooley's Studio, Tupelo, 
Honorable Mention 
Newton, N. J. 
JANUARY: Portraits of Adults 
Blue Ribbon Photograph 
Cedarville, Ohio 
Honorable Mention 


Michael L. Capuano, 


Nelson Creswell, 


Coppedge Studio, 





The Cover Picture 


that 
illustration is an 


Except the original of this month's 
Official United States 
black-and-white photograph, taken with a tele 
photo off the Florida 
Keys, it is otherwise entirely a product of Pitts 
burgh, Pa. 
print was made by the Newman-Schmidt Studios 
that the Studios. 


illustration was in a national adver 


cover 
Navy 


lens during maneuvers 


From the original a Flexichrome 


and Town 
The 
tisement of the Allegheny Ludium Steel Corpora 
Walker & 


was colored by 


used 
tion, whose advertising agency is 
Downing. 











6 


Professional 


Photographer 


November 


1953 





2 NEW 


SUPER TECHNIKA 


features 


| 


now 
make the 





SUPER TECHNIKAY 4x5 


more 
versatile 
than 


ever before 


THE NEW 22.4. UNIVERSAL BACK 
WITH EKTALITE FIELD LENS 


Quickly and easily, you can now interchange Press-Type Film Holders, 
six-sheath Film Magazines, Rollfilm Adapters, Polaroid Back and En- 
larging Attachment without fuss or bother. And the Ektalite Field Lens 
provides corner-to-corner image brilliance for ground-glass focusing and 


viewing. All this with the Linhof-exclusive interchangeable and rotating 


back. 


THE NEW HI-SPEED M-X SYNCHRO 
COMPUR RAPID SHUTTER 


Vow, for the first time, the 150 mm Schneider Xenar (4.5 lens is fitted in 
Compur Kapid Shutter, 1 second to 1/400 th, Fully (M-X) Synchronized, 


and equipped with improved Press Lever and Self-Timer 


Add these new features to the Swing-and-Tilt Movements of the Super 
Technika 4 * 5, to the Triple Extension Bellows, to the Drop Bed, to the 
Multi-Focus Rangefinder which couples to as many lenses as desired, and 
you have a press camera with more features than can be found on the 
finest view camera. 

The LINHOF Super Technika 4 % 5 is now more versatile than ever before. 
Super Technika Cameras are also made in sizes 2!/, * 31), and 5 ~ 7, and 


are available at franchised dealers. 


Write for descriptive literature (please specify size desired). 


KLING PHOTO CORPORATION Sole U.S. Luhof_ Distributor 


NEW YORK 3, NY: tOS ANGELES 46, CALIFORNIA 








Winston-Salem, N. C. 
Honorable Mention: K. Yamada, M.Photog., 
Don’t Pass Up ci gt 
we In accordance with our regular procedure, all 
photographs arriving after the closing date are left in 





their unopened packages and automatically entered 
in the next Contest, the twelfth, announced elsewhere 


. . in this issue. 
the profit you can make so easily |‘ ""* '**"* 


on miniatures, oil paintings, diffi- 


cult copies, sketches, restorations Ste reo i n t h e St Uu d O 


and the like. By Carl A. Samuelson 





These can easily pay your rent 
and probably most of your over- This department, deliberately intended to aw- 
head as well. aken professionals to the importance of stereo 
“2 — ase line if not a air — 
oe : is devoted to selling stereo commercially, avail- 
All you need are a few samples able markets and how to approach them, pric- 

we do the work for you and ing, production and other studio problems. Cor- 
you add your profit. What could respondence and questions are invited. 


be simpler? 











BY NOW YOU KNOW that | believe Stereo has tre 
mendous potentials for the professional photographer. 





Y Our illustrated price list will be 


sent on request. ; : : 
q I've succeeded in making quite a number of converts 


| to this viewpoint. Yesterday | visited two of them. 
THE WALTER GAEHLER Co. The first studio rolled out the velvet carpet. 
Stereo to them has meant a complete rejuvenation of 


510 S. Clinton St. Syracuse 2, N. Y. their business. Almost half of their work today is shot 








with the little two-eye cameras. 


The second studio owner was glum by compari 
UP TO. . -Rm 3 EY) per gal, | son. He opened a bottom drawer to show me where 
— 





his camera lay practically untouched. It had yet to 


/ pay for the initial investment. 

GN r) Both photographers are capable men. Each has 

succeeded in building a business based primarily on 

@ Why lose val the quality of his work. Why has one been so suc- 

vable SILVER each time you change cessful in Stereo? Why has the other been totally 
your “fix’’? TAMCO Collectors turn 
this waste into extra CASH for 
you, as well as SAVING changing 


time and chemical cost by length 
ening efficient life of standard or | the two was promotion. The successful studio had be 


unsuccessful? What can other photographers learn 
from their experiences? 


| discovered that the basic difference between 


“Fast-fix’” up to 50%! come enthused about Stereo. They conveyed that 
enthusiasm into promotional letters. Rather than sit 

“A TAMCO Collectors for = : : 

print tray or portrait tank; $5.00 back and wait for business, they went out after it. 


Postpaid. Replacement units fur You can do the same thing to promote your Stereo 
nished FREE of charge each time . ; ; 
Order now, or | business. Here are two successful direct mail pieces. 


Use them directly or as a basis for your own pro 
WRITE TODAY FOR DETAILS! : 
} motion. 
FAMCO STATES SMELTING IMAGINE YOUR COMPLETE WEDDING ALBUM IN 
& REFINING CO. | REAL LIFE, FULL COLOR 3-D PICTURES. 
SILVER COLLECTORS 615 VICTORY ST More realistic than even the 3-D movies, as excit 
TI 


LIMA, OHIO | ing as your wedding itself . . . you can actually have 





= a E a complete album of full color, three-dimension wed 

EVENT UALLY ding candids. 
? _ 

Why Not NOW? Here is an album you will be proud to show your 

Transparent Baby Stays ‘'Put | friends. You'll thrill to the lifelike realism that cap 

Slickest Thing You Ever Used | if h f f th di 

NICHOLS BABY POSER tures every detail from the soft texture o me wedding 

Write Fer Free Circular gown to the happy laughter of your wedding guests. 


or Send Check $14.50 | You'll cherish each photo as a precious rememberance 
325 Mill St Bristol, Pa 





of never-to-be forgotten happiness 
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Flashed by F. T. Du Metz, Charleston, West Virginia 


flash must ao -.- SHOOT FROM HIGH UP! 


See how one G-E Photoflash covered this crowd of 400 people 


Of course, multiple flash is indicated for most crowd 
shots. But when, for various reasons, a single flash 
must do, your best bet is dependable General Elec- 
tric Photoflash aimed toward the back of the crowd 
and flashed from high up! 


That’s what E. T. DuMetz, Charleston, West Vir- 
ginia, did here . . . with just one G-E Photoflash. 
Try it yourself sometime. 


Used creatively, G-E Photoflash . . . with its punch 
of light that reaches far out and allows full detail 
... gives invaluable help on location or in the studio. 


You'll like G-E Midgets sn the handy new 12-8-4 Pack 


Remember, there’s a G-E. lamp for every photographic purpose 


GENERAL @® ELECTRIC 
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BABY SHOE BRONZING 
MEANS EXTRA PROFITS! 


Photographers can now make two sales instead of one with 
America’s most beautiful baby shoe bronzing . . . no 
inventory to carry. Cash in on big Christmas demand. 
FRE Miniature bronzed baby shoe . . . gorgeously 
plated by the original BRON-SHOE Process 
WRITE FOR YOURS AND FULL DETAILS TODAY! 


The BRON-SHOE Co. 7,°,"°°%," 


Columbus, Ohio 











EVERYTHING = 


New Extra Fine Grain Developer 
PROMICROL 
DEVELOPER REPLENISHER 
600 cc (20 oz.) $ 1.10 2 litre (90 oz.) $ 4.85 


950 cc (32 oz.) 2.00 10 litre (2-1/5 gal.) 10.75 
2% titre (90 oz.) 4.00 20 litre (5 gal.) 20.00 


Send for free specimen copy of our monthly magazine 
SNAP SHOTS containing bargain lists. 


GEO. INC. 


57 East 9th Street New York 3, N. Y. 











MAKE A 


paintsss QNUANTITY 
wert PRINTS 


Don’t turn down quantity print orders. Let US do them 
for you at a price that will show a handsome profit. 
Service and quality guaranteed. Typical prices: 
Write for samples and 
5 x7 8x 10 complete price list so 
250. . 6%cea. 9% ea. you're ready to quote 
500. . 6cea. Bc ea. Se first ong job 
that comes ; 
POST CARDS Santa 


1M $24—5M $22M aa Gi o-oo eh ve) 
SPEC “oe OUNT SERVICE 


PHOTOGRAPHERS Dept. PR. 1265 West 2nd Street 
Cleveland 13, Ohio 
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To capture the loveliness of the moment forever, 
choose (name of studio) 3-D photographs for your 
wedding. 

You can see the beauty of 3-D wedding candids 
in your home at your convenience. You'll be amazed 
at how inexpensive they are. Use the enclosed post 
card to tell us when we can call on you. 

CARRY YOUR SAMPLE CASE IN YOUR RIGHT 
HAND POCKET. 

Toasters or television sets, harps or haberdashery 

whatever you sell, you can sell it better with 
amazingly lifelike full color 3-D photos. 

At a remarkably low cost, you can equip every 
one of your salesmen with a complete 3-D presen 
tation of your line. 


The very novelty of your 3-D sales kits will open 
doors and create enthusiastic exclamations, ‘Why it’s 
more realistic than the merchandise.” “I feel that 
| want to reach and touch your products. 

Your products look richer, more sales appealing 
in 3-D. Why not let vo show you how you can in 
crease your sales with the “sales kit that fits in your 
pocket?” See how your product can look in 3-D 
Send the enclosed card for an appointment today. 


* . . . * 


Have you tried Stereo yet? What have your ex 
periences been? How about letting us know? 


Association Doings 








We are glad to publicize the activities of all 
professional associations and societies. Re- 
ports of meetings and conventions should in- 
clude the program, attendance figures, names 
and full addresses of new officers, etc. An- 
nouncements of coming affairs must reach us 
before the 17th of the second month preceding 
the issue in which their publication is desired. 











@ let's see what we can do to catch up with some 
of the activities of different sections of the Prof 
Photog. Soc. of New York The Catskill group, meet 
ing in July in the office of the Oneonta Daily Star, 
learned a lot about making photographs intended for 
newsprint reproduction, plus a discussion of the Fair 
child Scan-A-Graver. The Capital District section, on 
the other hand, called off all meetings from May 
through August. On May 27 the Southern Tier sec 
tion enjoyed a demonstration and talk on “The Pho 
tography of Babies and Teen-Agers’’ by William Russ, 
Larchmont, N. Y., in the Ansco professional studio at 
Binghamton. The Buffalo group are planning a tele 
phone directory group advertising campaign. The 
Niagara Falls section have been polling their members 
concerning how much convention time should be de 
voted to various features, deciding that 30% should 
be the limit spent on merchandising problems. They 





™ 








professional results demand 
professional tools 




























4x5 
omega D-2 
enlargers 


are on the job with leading news- 
papers coast to coast! 


Whether there are 5 Omega Enlargers 
in the photo department (as the 
Seattle Times and Providence R. I. 
Journal) or just one-staff photo- 
graphers like Edward Freeman, 
and 21 others at the Philadelphia 
Inquirer, all are enthusiastic about 
Omega’s speed, consistency and 
precision results. Omega D-2 
Enlargers provide unsurpassed 
evenness of illumination, maxi 
mum speed and versatility. Sharp, 
clear enlargements are produced 
from all negatives 35mm to 4x5” 


using interchangeable lenses 2” Illustrated 





to 614"; and the optically correct Omega D-2 a \ 
condensers match focal length with Omegalite ‘2 \s 
of each enlarging lens. 


CONDENSER MODEL ‘ nn : 4 
$168°° — a 


with Colorhead Omegalite Model 


$18 350 $15940 


















Autofocus 5x7 


automega E-4 


The only truly needle 
sharp autofocus 5x7” 
enlarger with provision 
for 314” to 714” inter- 
changeable lenses. 
Trigger-starting Omega- 
lite for high light 
output and even 
illumination. Reliable, 
effortless operation; 
sturdily constructed. 


OMEGALITE Fluorescent Light Source re 
places condenser lamphousing. Minimizes 
grain. dust, scratches and other negative 
defects. Ideal for portraits and other prints 
where less contrast is desired.......$42.75 















*Copy Attachment 

*Rapid-Shift Filmholder 

*Speed Graphic Lensmount 
*Universal Glass Filmholder 











FRE Complete information on Omega Enlargers 
and Accessories mail coupon today 


SIMMON BROS., INC., Dept. PRP 53 
30-28 Starr Ave., Long Island City 1, N. Y. 


Please send complete information on Omega 0-2 [} 


and/or on Automega E-4[] (indicate choice) 
N 
$30475 cess tens ea 
Address 
Prices slightly 
higher on 
West Coast City Zone State 
TYPE OF BUSINESS OR PROFESSIONAL FIELD: 
SIMMON BROS., INC. Portrait (1) Journalistic () Industrial [) 
30-28 Starr Ave., Long Island City 1, NvY Other 
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WHITE 
“PROOF E 
TTE" 
ine NVELOPES 
ns nneltte Proof information 


Buy APEC...” 


A ee 
& ENVELOPE COMPANY 
130 WEST 17th ST., NEW YORK 11 


THAYER & CHANDLER /. 


s/t 


perticuler ertist 
SEND FOR CATALOG 
Number 52 


710 WEST VAN BUREN STBFET CHICAGO 7 ILLINOIS 





FOR CLEAN, SCRATCH-FREE PRINTS 
RICHARD PRINT WASHER 


@ 30” Diameter 
@ Washes 125 or 
more DW 8x10's 
in 25 min. 
Handles 16x20's 
@ Patented 3-jet- 
action for 
constant washing 
@ Center drain re- 
This heavy-duty model is made of moves hypo faster 
durable, acid resistant Royalite @ Economical to 
buy and operate 


Write today for performance © 1 vr. Warranty 


data and price 


RICHARD MANUFACTURING CO. 
5914 Nobel Van Nuys, Calif. 


Address 


Name of local dealer 


City ‘ eS — 
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' also gave thought to the judging of professional pho- 


tographs in competition and think that when grading 
prints on a basis of 100%, 20% should be allotted 
to salability. In June the Rochester section met at 
the Kodak plant to see an early draft of a sound film 
on the making of photographic paper, finishing with 
a short business meeting during which they reelected 
all officers: Harold Campbell, pres.; Helen Renzi, vice- 
pres.; Lloyd McCoy, treas.; Anthony Bruculere, corr. 
sec.; Mary Aldrich, rec.sec. 


M@ The accompanying group shows the old and new 
boards of the Mississippi-Alabama Assoc. Photogs., who 
held their convention in Jackson, Miss., June 29-30. 
Here they are, from left to right: Lloyd C. Hawkins, 
Jackson, sec.-treas.; Albert Krause, Montgomery, Ala., 


vice-pres.; A. C. Keily, Birmingham, Ala., past pres.; 
Mrs. Keily, past sec.-treas.; H. Harold Woolwine, 
M.Photog., Jackson, pres.; Robert Hand, Jackson, Miss. 
vice-pres.; Roy N. Thigpen, Jr., past Ala. vice-pres. 


@ More than 1,000 (400 more than last year in San 
Francisco) attended the Long Beach convention of the 
Prof. Photog. Assn. of California, coming from 15 
states, Norway and Mexico. More than half of them 
attended the Awards Banquet and, with his hand sore 
from congratulatory handshakes, J. Edmund Watson 
(retiring pres. and one of the small group who dreamed 
up this consolidation of many small local groups and 
built it up to what is now one of the great photo- 
graphic trade associations of the country) went out in 
a blaze of glory. The trade show included 49 booths. 
On the comprehensive program were: John Platz 
M.Photog., of Kodak; Lester Kubiac, Hon.M.Photog., of 
Photogenic; Peter and Alice Gowland, Hollywood, 
Calif.; Arthur W. Statt of Du Pont; John Meredith; Ray 
Jones, Universal-International Films, Hollywood; James 
T. Doty of Ansco; Richard and Fran Mercer, San Fran- 
cisco; Danny Rouzer; P. L. Gittings, M.Photog., Hous- 
ton, Texas. We must not overlook the numerous 
clinics: Reception and Sales — Mrs. Don Bosco, Mrs. 
Beth Curtis Magnuson, Helen Lyle, Elsie Tallman, Mar- 
garet Snider and Mildred Delange; Darkroom — Karl 
Romaine of San Francisco and Don Weir; Transparent 





"ALL OF THE 
CAMERA LENSES 
1 USE ARE 


WOLLENSAK 
RAPTARS” 


says Louis C. Williams, 
well-known commercial 
photographer 
LIGHTHOUSE, BRUNSWICK, GA., 
token with 10” Raptor Telephoto so 
lighthouse (main interest point) could 
be enlarged. With normal lens light 
house would be haif this size. 


STATUE OF WILL ROGERS taken at 
Claremore Memorial with 90mm Wide 


Angle Raptor. Full statue framed in 
archway con be made only with wide 
angle becavse of space limitations. 


CANAL STREET, NEW ORLEANS, taken 
at night with 90mm Wide Angle Rap 
tar. Wide Angle lens was used in order 


to get more of city and skyline than is 
possible with a normal lens 


“ALI of the lenses | use on my cameras 
are Wollensak Raptars. They are 

all mounted in Rapax shutters 

I have found Wollensak Raptars 

so sauistactory that I have not been 


tempted to use any other kind 
f 


Vf a tt 


CHATTANOOGA token with 
a 15” Telephoto Raptar 200 
feet from sign. Telephoto lens 
gives detail to foreground 4 
sign as well as bringing dis g++ 
tant objects up close 

Like the protessional sull or cine 

photographers you will get the finest 

results if your camera is 


Wollensak equipped 


WOLLENSAK PRODUCTS ARE SOLD 
BY BETTER CAMERA STORES 


OPTICAL COMPANY 
ROCHESTER 21, N.Y. 
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\ « sell English Made 
Decorator Styled 
Distinctive 


Solid Walnut, 
Mahogany, Oak 
& Basswood. 


COLOR POST CARDS 


Liberal Profit for You! 


14 


Professional 


When you sell a color transparency 
shot to a Hotel, Motel, Resort, Res- 
taurant or Manufacturer, sell a sup- 
ply of color postcards along with it. 
We'll print the color cards for you 
or your customer. 


e Color proof before printing 
e Superb quality 
e Good delivery 


Send for Price List and Samples. 


JAMES J. GILLICK & CO. 


2061 Center Street 
Berkeley, California 


Photographer 
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Portion of Long Beach audience watching stereo demon 
stration by noted stereo specialist John Meredith 


Oil Coloring — Grace Taylor Linganfield; Commercial 
Bull Session — Judson Hawthorne, Los Angeles and 
Gus Malme, Racine, Wis.; School Annual Mr. Wat 
son (Los Angeles) and Floyd M. Roberts, Los Angeles; 
Heavy Oil Coloring — Nan Wallace, M.Photog., Oak 
land, Calif.; Direct Color — Edmund J. Schaeffer of 
Kodak; Fashion — John Engstead, Hollywood; Com 
mercial Work — Robert Skelton, San Francisco, Robert 
C. Cleveland, los Angeles, Lawrence J. Inman, 
M.Photog., Long Beach, Earl Witscher and Steve Rior 
don. New officers for 1953-54 are: Richard Mercer, 
pres., San Francisco; Mr. Roberts, vice-pres.; Norton 
Ingram, Ventura, treas.; Henry L. Newman, Sacramento, 
sec. The 1954 convention will take place at the Palace 
Hotel in San Francisco, starting July 9. 


The Ontario Soc. of Photogs., oldest professional or 
ganization in North America, will be celebrating its 
70th anniversary when its 1954 convention takes place 
May 3-5 at the General Brock Hotel, Niagara Falls, 
Ont. To mark the event our Canadian friends are 
adding a trade show and an extra day to the affair 


@ Turning to the gentler sex for the first time in its 
23 years of existence, the Prof. Photog. Assn. of 
Greater St. Louis (Mo.), made a wise choice in select 
ing as pres. for 1953-54 one of its founders and hard 
est workers in the person of Mrs. Rose Von Dach, long 
time portrait studio owner. The other new officers 
are: Ted Markham and William Linders, vice-pres.’s; 
Louis Millman, treas.; David Nulson, rec.sec.; Miss 
Alice Freshman, corr.sec. 


@ Regular meetings of the Commerial & Press Photog 
Assn. of Canada, which is still growing in membership, 
were held (all at the Club One-Two in Toronto as 
usual) on March 30, April 27, May 25 and June 22, 
the last completing the schedule until fall. The April 
affair was also the 6th annual dinner-dance. The 6th 
annual print show, sponsored by the organization 
earlier in the year, and now traveling Canada, brought 








Don't Follow the Sun . LEARN ARCHITECTURAL 
PHOTOGRAPHY 


take “camera-portraits” of houses for 
architects, realtors, magazines 


Competent architectural photographers make top fees! 
200 a day for 15 or 20 photographs is not uncommon - 
Some earn up to $300. Despite this, the field is uncrowd- 
ed, open for you to step in — once you master the special 
techniques of taking superlative photographs of interiors 
and exteriors. So send now for a FREE-EXAMINATION 

copy of this newly-published book on this subject: 


cn Seen Ge Ge @ sa ~=ARCHITECTURAL 
»9UN PROOFS In Your Qwn i 

Studio In Only 3 MINUTES = a PHOTOGRAPHY 
“oo | , OF HOUSES 


PRICE ONLY 


IMMEDIATE DELIVERY $69 50 
Pod 


by Robert C. Cleveland 
GET ON OUR MAILING LIST 


noted architectural 


photographer 


GARDEN & WILLIAMS Here’s the book that shows you exactly how 


3266 W. PICO BLVD., LOS ANGELES 19, CALIFORNIA to pose, ‘make up,” and light a house or room 
with the same care you’d devote to a human 
subject. The author reveals expert, little 
known techniques of setting up and adjusting 


the camera ... types of cameras and lens to 
( HAMPION use ... controlling the field of view... 


taking best advantage of light and shadow ... 


choosing camera angles and elevations .. . 
N E GA I I V E correcting for perspective ...and many other 


things you’ll have to know to command high 


fees for your photographs. 
You get step-by-step direction for photographing 


almost every kind of interior or exterior scene, daytime 
A substitute back which imprints on each negative a OF nighttime . You learn how to capture the mood 
i" and character of a house or room . . how to achieve 
number of three or four digits, as desired. Fits any the depth and tone that makes photograph “come 
standard studio or view camera, 5x7 or 8x10. The alive’. Some 350 splendid photographs are analyzed for 
8x10 back is supplied with or without 5x7 adapter. you. Each carries two captions: one de cribing the actual 
photographic technique to use the other pointing 
With this substitute back on your camera each nagative out features of design and decor to accentuate. “Good” 
is numbered at time of exposure eliminating all future and “Bad” photos of the same scene are often shown 
worries about negative identification side by side to show you which technique work and 
. . which don’t. This way you learn quickly, easily it’ 

Unconditionally guaranteed. May be returned for full just like following an instruction manual 
refund if, after 10 days, you are not completely The New York World-Telegram calls this book “a 
satisfied. must for anyone aiming to do professional work in this 
field.”” So send for your copy now let this unique 


2 2 ® book open up a lucrative new field for your talent 
$40 for 4-digit unit: 
twit 
$35 for 3-digit: W. Dodge Corporation, Book Department 


119 West 40th Street, New York 18, N. Y 
' Please send me a copy of ARCHITECTURAL PHOTO 
Now Tax Free! GRAPHY OF HOUSES for FREE EXAMINATION. With 
in ten days I will either 1 t I postage 
returr } } k and we thir 














IIlustrated circular on request 


CHAMPION “*<cirni"° 


327 Main St. Orange, N. J. 


$ 
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BEATINE (Sonic 


Model JR 


70mm and 35mm Roll Film 
Automatic Portrait Camera 


“ar 


newest member of a proud family 


Here’s the answer for the budget minded pro- 
fessional photographer who wants all the advan- 
tages of automatic portraiture. Bringing to you 
the same accurate, positive, electric shutter, the 
same 70mm and 35mm roll film automatic maga- 
zines, the same built-in synchronization and 
remote control features as the regular Beattie 
Portronic Camera, the new Model JR fills your 
every picture taking need . . . whether it’s child 
portraiture, Santa Claus pictures, yearbooks and 
graduation, military camps, or personnel identi- 
fication. Priced at $375 complete with 90mm 
4.5 coated Raptar lens, it’s sure to return your 
investment several times over in a very short 
period. 

Write today for full information and the name 
of your nearest dealer. 


hotographic 
roducts Ince. 


6916 Romaine St. 
Hollywood 38, Calif. 
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in 521 prints from 104 individual entrants. Wish we 
had space to print the list of winners but it would 
fill two of our columns. 


W@ The 1953 (52nd) convention of the Photog. Assn. of 
New England, held at Swampscott, Mass., Sept. 13-15 
“was considered by those attending to be one of the 
finest we ever had,’ writes Anton Hanania, Newton, 
Mass., re-elected sec. Romeo Brisebois, Fitchburg, 
Mass., is pres.; Clyde Adams, North Vassalboro, Maine, 
Ist vice-pres.; Norman Porter, Rutland, Vt., 2nd vice- 
pres.; Elizabeth Richardson, Newport, R. |., treas. State 
vice-presidents are: Maine — William Perry, Bangor; 
New Hampshire — William Genevicz, Nashua; Ver- 
mont — Warren Anderson, Poultney; Massachusetts — 
Fred E. Hinds, Ipswich; Rhode Island — Merrill Smith, 
Jamestown; Connecticut — Rene Dugas, Taftville. The 
program included: Mrs. O. K. Bradbury; Nathan Kre- 
denser; August Haffer; Ted Smith; Robert Mason; John 
E. Platz, M.Photog., of Kodak; Clarence Premo, 
M.Photog., Potsdam, N. Y.; Grace Moore, M.Photog., 
Rochester, N. Y.; A. D. Wichers, M.Photog., Topeka, 
Kans.; Mr. and Mrs. H. Garfield, New York City; Ed 
Curry, Milwaukee, Wis.; William Whittaker. Dates for 
1954 have already been set for Sept. 12-14 at the 
same place, the New Ocean House in Swampscott. 


Association Doings 





The “gossip column" of professional photog- 
raphy. Who's who, what's happening, where, 
when, why and how. Send your news items, 
clippings or whatever, about yourself or others, 
We pay 50c for each item we can use, unless 
it's publicity for yourself! 











@ Here's an unusual hobby — that of collecting photo 
graphs of people who look like celebrities. Carl W. 
Holmes, once a professional photographer in Worcester, 
Mass., but now retired, has accumulated nearly 2,000 
“look alike’ photographs and adds to them constantly. 
Aside from his studio experience he has also been a 
press photographer, once taught photography in a 
school for the deaf, and has crossed the Atlantic 58 
times as a ship's photographer. Constantly on the 
watch for “look alikes,” he would be happy to 
exchange with other professionals. His address is 18 
Vernon St., Hyannis, Mass. 


Not long after 1910 a portrait photographer by the 
name of Helmar Lerski, at that time established in Mil 
waukee, Wis., startled professional photographers and 
to a certain extent revolutionized portrait lightings 
by his bold accentuation of facial highlights, an effect 
which in those days struck beholders as almost brutal 
He demonstrated at one of the national conventions 
of those days, was — and still is — widely imitated 

and suddenly disappeared even more abruptly 
than he had arrived. Ever since we have wondered 














MEET INCREASED 
DOUBLE COMPETITION WITH 
SUPERIOR TECHNIQUES 
YOUR AND 


PROFIT BUSINESS -GETTING PROMOTIONS 


Write For Details On Five Day 
Portrait Course For Professionals 




















LEARN HOW TO MAKE OUR HIGH PROFIT PHOTOGRAPHIC PAINTINGS AND 
FIVE TYPES OF FAST SELLING PORTRAITS. NO ART EXPERIENCE NEEDED. 
READ WHAT STUDIO OWNERS IN NINE STATES SAY 
ABOUT THIS INTENSIVE AND PRACTICAL COURSE 
Get the “Know How” of Modern Portrait Sales and Promotions 
SEE LABOR SAVING TECHNIQUES REVEALED IN DETAIL. 

ADVANCE YOUR CAREER BY MANY YEARS IN ONE BRIEF WEEK. 
MONEY BACK GUARANTEE 


Granville Rice, M. Photas. 138 SO. MAIN SI 


WILKES-BARRE, PA 











ccs 
PHOTOMETRIC 
TIMER 


Don’t Guess Exposures 


The Rennick Yimer accurately measures ex- 
posure, regardless of negative density or 
picture size. 


You will save by producing more pictures 
with less help. No test strips. Expose all 
day and develop when you wish. Two 
models; one for auto-focus enlargers or to 
use your own easel, the other for multiple 
printing. Both have latest electronic circuits. 


Satisfaction guaranteed. 


Price $250.00 


Brochure sent on request. 


The T. H. Wilton Co. 


Il First Street San Francisco 5 
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Phot-0- Chrome 


“Sparkling Color” “Matte Finish” 
Prints Prints 


CLEVELAND COLOR SERVICE 
3974 East 131st Street 
Dept. P.P. Cleveland 5, Ohio 


ARKAY LOADMASTER WASHER 
100% stainless construction — 

water powered. 10 gal. water 

capacity giving 6 fresh water 

changes per hr. Takes 100 

8x10 prints at one loading. 

Full Price $83.95. 


Send For Catalogue PR-! 


ARKAY CORPORATION 


1572 South First St., Milwaukee, Wisc. 


Equip With ARKAY! 





color work on portraits, exquisite Miniatures. 


and photographs. 


equipment and an expertly trained staff of artists. 


Write for Price List. 


1021 N. Wells St. Chicago 10, 





Sewice to the Profession 


High grade enlargements for Portrait and Commercial Stu- 
dios, any size and color. Difficult Copy and Restoration 
work from any photograph with guaranteed delivery. Fine 


Attractive Pencil and Pastel Sketches from your negatives 


Oil Paintings on canvas painted Free Hand. Avail yourself 
of the services of a well established institution with modern 


BLUM’S PHOTO ARTS 








The Distinctive 
Quality Frame 
for Quality 
Portraiture 


Rit 
peling Co. of histineiive Quality 


9 East 16th Street » New York 3, 
Factory atic Ri 
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what happened to him, thinking that perhaps he had 
given up photography or was no longer living. We 
were therefore pleasantly surprised, and a bit startled, 
to read an article by him in the current issue of 
Photorama, an international bimonthly published by 
the Gevaert Company, and to see a number of his 
current portraits reproduced with it. While his por 
traiture is as striking as ever, his lightings have defi 
nitely mellowed and had we not first seen his credit 
line we would not have recognized them as his 
Forty years ago we could have picked out a Lerski 
portrait in any exhibit at a distance of 50’ at least 
Anyway, others who remember him will be interested 
to know that in 1915 he moved to Berlin, Germany, 
later to Palestine and is now located in Zurich, Switzer 
land 


i Brigadier General George W. Goddard, Hon. 
M.Photog., who retired from the Air Force on July 31 
with the Distinguished Service Medal to add to his 
numerous other honors, was appointed head of the 
Military and Aerial Photographic Division of the Bulova 
Research and Development Laboratories on September 
17. Wonder if he remembers when as a Captain (or 
perhaps only a Lieutenant — we aren’t quite sure 
which) he flew from Dayton, Ohio, where he was sta- 
tioned in those days and was already making an 
international record for himself, to Cedar Point, Ohio, 
to make aerial photographs of one of our O-M-I con- 
vention crowds on the beach and also to talk on the 
subject from the convention platform? 


M When Emery Kolb, photographer and oldest resi 
dent of Grand Canyon, Ariz., decided recently that 
his studio needed painting he found no bidders and 
finally had to do the job himself. That's understand 
able, too His studio is on the rim of the gorge, 
overhanging a 600’ drop 


@ After nearly 70 years behind the camera, and now 
at the age of 84 though still hale and hearty, colorful 
Charles W. Scheide of Elyria, Ohio, has put aside his 
equipment and retired. He had been thinking of do- 
ing so for some time but only the prospect of having 
to carry on his business while the building, in which 
his studio has been located for more than half a 
century, is remodeled was the final clincher. Some 
years ago he selected from his files a photographic 
history of Elyria which, presented to the Elyria Library, 
now occupies a special room there. 


@ Congratulations to Milton Greene of New York City 
(featured in our June, 1951, issue) who signed a long 
term contract with Look Magazine in August for his 
exclusive services in the publication field. Said Fleur 
Cowles, Look’s associate editor: “I think Mr. Greene 
should add striking quality and visual excitement to 
Look.” Remembering the photographs of his we 
selected for our own pages, we know she will not be 
disappointed 


@ Charlies B. Lang, retired commercial photographer 
of los Angeles and a resident of that city for 49 
years, died there on August 6 at the age of 82. 





GOERZ LENSES 


are SUPERIOR for 
ACCURACY and DEFINITION 


DAGOR ANASTIGMAT 
F:6.8 and F:7.7 
Universal All-Purpose Lens 


* 
RECTAGON ANASTIGMAT 

F:6 

Excellent definition, color cor- 

rection and 90° Field Coverage 
© 

WIDE-ANGLE DAGOR ANASTIGMAT 
F:8 
Wide-Angle 100° 

® 


DOGMAR ANASTIGMAT 
F:4.5 
Perfect Speed Lens 


For complete details write Dept. pp.34 


C. P. GOERZ AMERICAN 
OPTICAL COMPANY 
SOF R2 Office and Factory 
al a8 317 EAST 34th STREET 
i NEW YORK 16,N. Y. 


“DOC” LOWES 
COLUMN 


HOW MUCH FILM DO 
YOU FIX IN QUICK FIX? 


George Rose, distinguished resort photographer (who 
has worked at leading resorts in Florida and the 
south) wrote from The Grand Hotel at Mackinac Island 
Michigan, and asked a question which | couldn't an 
swer. Perhaps the best way to get this answer would 
be to publish his letter, so here it is 
August 23 

Edwal Scientific Products Corp 

Ringwood, Illinois 

Gentlemen 


As house photographer at The Grand Hotel, Mackina 
Island, Michigan | believe that | have established 
a record for one of your products 


On June Ist, 1953, in a two (2) gallon tank, | used 
two (2) quarts of your EDWAL QUICK FIX From the 
mixing date, to this present date, this EDWAL QUICK 
FIX has processed twenty-one hundred (2100) 34x44" 
Eastman Panchro-Press Type B films This gives a fix 
ing area of over twenty-nine thousand (29,000) square 
inches Please note: the fixing time for my work 
this day was less than three (3) minutes 1 feel | 
have received my money‘s full worth in this product 
therefore, with much reluctance, | shall mix another 
tank although |! have only 500 films to go for the 
season | would be pleased to know has any of 
your other customers ever fixed two hundred (200) 
square feet of film with two (2) quarts of EDWAL 
QUICK FIX? 

(Signed) George L. Rose 
If you can beat Mr. Rose’s record of 29,000 square 
inches of film in 2 gallons of EDWAL QUICK FIX, while 
keeping the fixing time below 3 minutes, we'd like to 
hear about it! In laboratory exhaustion tests, we have 
fixed over 10,000 square inches of undeveloped film 
per 1 quart of concentrate before the clearing time 
got up to 1% minutes (3 minute fixing time), and an 
other 10,000 before the clearing time rose to 7 minutes 
The amount of developed film that can be fixed is, of 
course, larger; but as far as we are concerned, George 
Rose has established a record. Can you beat it? 


Note: If you find yourself, as Mr. Rose did, with your 
fixer nearing exhaustion, with only a few hundred films 
to go—you can replenish it by throwing out Vs to Yo 
of the volume, and adding fresh fixer which will safe 
ly carry you through, without the necessity of mixing 


up an entire new batch 


E. W. Lowe 


SCIENTIFIC 
PRODUCTS CORP. 
Ringwood, Illinois 
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HAVE YOU A 
BLUE RIBBON 
PHOTOGRAPH? 


IN EVERY ISSUE we publish one or more excep 
tionally good photographs by our readers. 

THE BEST IS featured like the Blue Ribbon Photo 
graph in this issue so that, if he wishes, the 
maker may secure added local publicity by dis- 
playing the original and the Blue Ribbon repro- 
duction in his show window or case. 


WE PAY $25.00 cash for each photograph selected 
and $10.00 cash each for any Honorable Men- 
tions the judges, in their discretion, may award 
Winning photographs are returned and the 
makers retain all other rights to their use or 
future sale 


THESE SIMPLE RULES must be followed: 


1. Any reader of THE PROFESSIONAL PHOTO- 
GRAPHER may compete. 
No one may submit more than three photo- 
graphs in any one Contest. 
Entries must not have been 
exhibited before. 
Entries must be monochrome (black-and-white 
or toned), 8x12 or larger, unmounted and 
flat. Please use photomailers. Do 
not tape down or paste flaps. Do not use 
adhesive tape inside photomailers. 
. Any subject is eligible: portraiture, commer- 
cial, fashion, illustration or whatever. 
. Entrant’s full name and address must appear 
on back of each photograph. 
Blue Ribbon winners may not compete again 
for 12months; Honorable Mention winners 
are urged to try again. 
Address all entries to: Blue Ribbon Contest, 
THE PROFESSIONAL PHOTOGRAPHER, 519 
Caxton Bidg., Cleveland 15, Ohio. 


TWELFTH CONTEST 
CLOSING DATE is December 15, 1953 


FROM ENTRIES RECEIVED between September 
16, 1953, and December 15, 1953 the judges 
will select Blue Ribbon Photographs for February, 
March and April. 


published or 


mailed 


ALL NON-WINNING entries are returned as soon 
as contest has been judged; winning photographs 
as soon as halftones have been made for each 
month; checks are mailed immediately following 
the judging 


LET’S HAVE YOUR ENTRY 
—WNOW! 


Photographer 


November - 


1953 


@ Miss Martha Pyke, M.Photog., instructor in photog 
raphy on the faculty of the University of Houston, 
Texas, for quite a few years now, has been on tele 
vision over station KUHT since September. The Uni 
versity has been offering a group of television home 
study courses for people who are not eligible to take 
such courses for credit or who cannot spare the time 
or expense for credit courses. For a small fee those 
enrolled receive study guides, textbooks, syllabi and 
other materials and have an average of one graded 
paper a month. Television instruction ranges from two 
to three half hours a week depending on the course 
and Miss Pyke’s is among them, her schedule being 
Monday, Wednesday and Friday from 6:30 to 7:00 
P. M. Her own textbook, published last year, is being 
used. This is not her first television appearance as 
during the summer she was one of 15 on the Univer 
sity’s TV faculty workshop 


@ The Cleveland, Ohio, office of the Du Pont Com 
pany’s Photo Products Department has a new district 
sales manager in the person of Robert N. Kidwell, with 
the company since 1941 and most recently assistant 
district sales manager at the Chicago office. F. Max 
well Shuster, in charge at Cleveland since 1948, now 
will devote his full time to the sale of X-ray products, 
with snecial attention to the Detroit area. 


@ Many photographers in the Middle West will remem 
ber Otto Machiels, long a photographer in 
lll, until he retired some years ago 


Benton, 
Before settling 
in Benton he was a salesman for the well known W 
Schiller & Co. stock house in St. Louis, Mo. He was 
one of the organizers of the Southern Art 
which he served as president several times 
and was a past president of the Illinois Photographers’ 
Association. He died unexpectedly on the morning of 
August 31, according to word sent us by J. R. Metcalf 
M.Photog, Harrisburg, III 


Ilinois 
League, 


@ Burke & James, Inc., 321 N. Wabash Ave., Chicago 
who have 14 salesmen covering the country although 
they concentrate their efforts in the Middle West 
added the slide projection equipment and theatrical 
products of GoldE Manufacturing Co., Chicago, to the 
numerous they already distributing. 


have 


lines are 


@ Theodore T. Kondo, portrait photographer in Niagora 
Falls for many years, long active in photographic af 
fairs and at present chairman of the Niaqara Falls 
Section of the Professional Photographers’ Society of 
New York, became a happy man on June 22. For 
30 years he had battled with others aqainst the dis 
crimination which made citizenshin impossible for 
Japanese, a situation corrected when the McCarran Act 
went into effect on December 24, 1952. On June 22 
he took his ooth of citizenship, becoming the second 


Japanese in the East to receive his final papers 


M@ When employees of the Consolidated Hammer Dry 


Plate & Film Co., Oak Park, Ill. (successor to the 
original Hammer firm of St. Louis, Mo.) went on strike 
(Turn to page 50) 




















DEVOLITE-PEERLESS 
PICTORIAL PHOTOGRAPHIC PAPERS 











CONTACT 


BANQUET and SCHOOL PHOTOGRAPHERS: 


We supply the leaders in this field. Cet our attractive prices for 
DWG & SWG cut sheets and rolls. 


Write us for free samples. 
ONLY SOLD DIRECT TO STUDIOS 


=v! DEVOLITE CORP. “".” 


























FOTOMAT 





The New Automatic 
Enlarging Exposure Control 





that enables you to print 
continuously without 
stopping to make test prints 


@ INCREASES PRODUCTION 
@ LOWERS COSTS 
@ IMPROVES PRINT QUALITY 


No Skill Required to Operate 


FOTOMAT 
Just Set Paper Selector Dial and PUSH THE BUTTON 


FOTOMAT is a combination densitometer-timer that 
electronically measures the light on the printing 
paper, converts it to time, and automatically ter niques may be easily employed with FOTOMAT 
minates exposure when correct time has elapsed. : ; 

Nine qenseet ie hana. fats calanlatione. te, maka Investigate FOTOMAT today. FOTOMAT will amaze 
Automatically gives uniform prints regardless of you. Only $286.50. Sold with 10-day money-back 
skill of the operator or density of negatives. May guarantee. 


Manufactured by FOTOMATIC CORP., 2927 N. Tibbs St., Indianapolis, Ind. 


be used with any enlarger, light source, paper or 
easel. Dodging, vignetting and other printing tech 


For details and demonstration in your studio write, 


Fotomat Sales Co. 3905 Wallwerth Dr. Toledo 12, Ohio 
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The photographer who never speaks of "my cuStomers”" is a rare bird in- 
deed and one complaint frequently voiced when studio owners get together 
is that some competitor has "Stolen my customers." This, for a change, hap- 
pens to apply equally to portraitists and commercial photographers. It is, 
of course, based on a complete fallacy because no pusiness man holds a mort- 
page on customers any more than he maintains any permanent control over the 
general business in his community. Customers, and this is so obvious that 
it is almost axiomatic, patronize those institutions which produce the best 
product, with the best service, at a price the customers consider to be fair 
and reasonable. So long as any photographer complies with these simple re- 
quirements, and makes Sure that no competitor does a better job, just So 
long that photographer will keep “his customers." 


All of which homily comes to mind as the result of receiving from Harvey 
R. Mayo, photographer of Poplar Bluff, Mo., a letter which reads in part: 
"I have never seen where our most important resource - our customer —- has 
been defined, so I will try to give my definition." Because I think Mr. 
Mayo has hit the nail Squarely on the head and given photographers in gen- 
eral something well worth thinking about, I am quoting his definition in 
ruiis 


"What is a Customer? 

"A Customer is not dependent on us - we are dependent on him. A Customer 
is not an outsider to our business; he is part of it. <A Customer is not 
someone to argue or match wits with. 

"A Customer is the most important person ever, in person or by mail. A 
Customer is not an interruption in our work; he is the purpose of it. We 
are not doing him a favor by Serving him; he is doing us a favor by giving us 
the opportunity to do so. 

"A Customer is not a cold statistic; he is a flesh and blood human being 
with feelings and emotions like our own, and with biases and prejudices - 
also like our own. 

"A Customer is a person who brings us his wants. It iS our job to handle 
them profitably to him and to ourselves." 


There, to my mind, is a credo which might well be diSplayed in handsome 
type, framed in a suitable border and printed in color, to be prominently 
hung in the reception room of every studio for the customers to read. Back- 
ed up with quality photography, prompt and efficient Service, all at fair 
prices, I think it would be a wonderful builder of good will. I wish I had 
written it myself and I do hope that if any of my readers make uSe of it they 
will add the credit line "By Harvey R. Mayo" because he deserves it. 


Here's interesting proof that people who live in glass houses shouldn't 
throw stones. A Pennsylvania studio sued a local newSpaper, claiming that 
it had been damaged and libeled by the publication of an advertisement 
signed by the local chamber of commerce warning the public against tele- 
phone and door to door solicitors and suggesting that business be done 
with established local studios. A jury awarded a $500.00 verdict, which 
the judge forcefully set aside, citing evidence showing that the studio had 
been uSing, over the telephone, the old Special award and special price 
racket, following this by high pressure sales methods at the Studio. 
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IT 1S REGRETTABLE that while we have for discussion 
this month an unusually fine portrait of an excellent 
subject, we have no accompanying data except the 
lighting diagram and even lack details on that. It 
is obvious that fine workmanship went into the mak- 
ing of this picture which is, of course, a character 
study and one which we imagine the subject's family 
and friends describe as a “speaking likeness.” Were 
it to be judged on the basis that the late Pirie Mac 
Donald should be applied to every portrait 
— 80% for character rendition and 20% for technique 
— we would probably have to rate it close to 100. 


claimed 


Good as it is, there are a few obvious faults. 
First is the lack of balance of light and shade on the 
face. The main light, we think, was a little too low and 
also a little too close, as indicated by the burned out 
beard and the fact that the highlight side of the face 
is too strongly illuminated. On the other hand, the 
shirt and tie (which could have been most disturb- 
ing) have been nicely rendered and the collar is not 
a flat toneless white. 

There is a disturbing feeling that the figure is fall- 
ing forward, and only upon close inspection of the 
original (this will not show in the halftone) does one 
realize that the subject’s hand is not just hanging but is 
resting on a table or stand which affords the needed 
support. Had the camera been pulled somewhat far 


ther back so that more of the surface of this table 
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or stand could have been shown, the improvement 


would have been such as to make this a top ranking 
There 
the considerable 


portrait. would have been something to fill 


space in the lower left corner, thus 
base and afford 


present 


giving the composition an adequate 


ing a logical reason for the falling forward 


effect. Also there would have been more space be 
tween the hat and the top of the picture area, cor 
recting the present somewhat crowded feeling. Finally, 
this added distance would have greatly reduced the 
existing distortion of the subject's left arm and sleeve, 
now accentuated by the 


heavy wrinkle at the elbow 


which runs out to the picture’s right edge 


Some readers will say that all of the wrinkles in 
the sleeves are disturbing and that they have 


With 


wrinkles 


should 
pulled straight before the exposure was made 

that we cannot quite agree Granting that 
should always be avoided in a normal seated pose of 
a man ina business suit, we have here a top coat or 
at least a heavy rain coat worn over a suit coat, and 
to be 


our subject the effect of 


wrinkles are expected if we are not to give 


being a fashion model 


With all that we have said about this portrait, let's 


not get the wrong ideo. It is far above the average 


and we only wish that every professional portrait 


made today were as good If so the standard of 


portraiture today would be about 90% better than it is 
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Woodward, 
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IN THE ACCOMPANYING diagram lights 1, 2, 3 and 4 
are portable Johnson Ventlites carrying 3,200 K 
lamps, equivalent to #2 photofloods. Light #5 is 
a deeper reflector, also with a 3,200 K. lamp, throw 
ing a more concentrated flood of light across the room 
to bring out shadows on the right wall. Lights #6 
and #7 are ordinary clamp-ons, reflected off suitable 
material to control their brightness. The overhead 
lighting, which was indirect, was turned off during 
50% of the exposure. Using a 4x5 Graphic view 
with a 4%,'' Wollensak wide angle lens, stopped to 
F/30, the exposure was 50 seconds on Super XX film, 
tray developed for 41% minutes in DK-50. Reproduc 
tion is from an 8x10 projection on Illustrators Special, 


given normal processing 
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WE ARE FORTUNATE in having this month a most ex 
cellent photograph accompanied by a carefully done 
sketch of the lighting. If the reader has not had 
considerable experience in photographing _ interiors, 


any time he spends on studying this print and the 


ry) 


(Turn to page 
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RECORDING AN AMERICAN PHENOMENON 
By Oscar J. Smolka 


(By devoting our entire feature space in this issue to the following article by Mr 
Smolka and the accompanying thirty illustrations by his organization of Oscar & 
Associates of Chicago, Illinois, | think THE PROFESSIONAL PHOTOGRAPHER is making 
a distinct contribution to American photographic literature. There is nothing available, 
to my knowledge, beyond a few long out of print stenographic reports of convention 
talks, on the important subject of convention, banquet and special events photo- 
graphy. Mr. Smolka’s firm is a living example of the thorough application of modern 
management techniques to this most exacting type of photographic operation. 
Combined as his story is with the detailed data accompanying the illustrations, | 
consider it an invaluable presentation of a most neglected subject. — Charles Abel.) 
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MORE THAN A THOUSAND maior 
conventions, trade shows and busi- 
ness conferences are held each year 
in the city of Chicago. Thousands 
more are simultaneously being con- 
ducted in cities, towns and resorts 
all over the United States and Can- 
ada. 


This mass movement has been 
brought about through the urge of 
business and fraternal organizations 
to “get together’’ in order to trade 
ideas and information, to keep 
posted on current business and tech- 
nical developments, and to coordi- 
nate their following year's activities. 


Today's convention and special 
events photographer plays an impor- 
tant role on this business scene. No 
longer are his services in demand 
merely as a “souvenir gimmick’ for 
visiting firemen. He’s important in 
documenting the proceedings, in 
publicizing the event before and 
after it occurs, in providing a “blue- 
print’ for future meetings, and in 
supplementing the advertising and 
sales promotion plans of the cus- 
tomer. 


Technical advances in cameras, 
film and lighting have brought 
about similar advances in skills as 
well as a reduction in the time 
required for effectively processing 
large scale convention and trade 
show assignments. 


At Oscar & Associates a staff of 
twenty persons is maintained on a 
forty hour work week. Large trade 
shows and conventions impose a 
great deal of night work and over- 


time in order to meet exacting sched- 
ules. ™ 


A constant source of group 
photography business is the taking 
of pictures of small groups and 
luncheon meetings held in Chicago 
hotels and private clubs. These groups 
usually range in size from twenty to 
seventy-five persons. They are gath- 
ered for board of directors’ meet- 
ings, stockholders’ meetings, sales 
conferences, employees service 
awards, Christmas parties, anniver- 
sary celebrations, etc. 
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These photographs are always made 
with an eight by ten commercial view camera, 
using a multiple flash setup. Exposure varies 
from F/11 to F/22, using open flash. Devel- 
opment DK-50 for three and a half 
minutes at sixty eight degrees F. Speed of 
the film is eighty indoors. 

Frequent calls for larger banquet groups, 
ranging in size from a hundred to two thous- 
and persons, require the use of larger cam- 
eras and additional lighting. In most cases, 
the twelve by twenty commercial view camera 
is employed and lights are added according 
to the requirements of the banquet area and 
the size of the group. 


is in 


Another important phase of convention 
photography is the taking of news photo- 
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graphs. The relative unimportance of the 
business or fraternal meeting often prevents 
on the spot news coverage by large metro- 
politan daily newspapers. To assure news 
coverage of the event, convention manage- 
ments have learned how to call upon the 
commercial photographer for taking and 
placing such pictures with news outlets. Trade 
publications, house organs, and professional 
journals also fall into this latter category and 
are recognized as important media in telling 
the trade show and convention story. The 
advent of also created a 
demand for group and documentary photo- 
graphs which can be shown as news pictures 
to large audiences. 


television has 


Wire services, television and many other 


Why; 


. 





communication developments have brought 
about an insistence on speed in developing 
and printing news type photographs. Oscar 
& Associates has learned to keep pace with 
this demand and has geared studio and 
transportation facilities to match it. The com- 
pany has also learned that sales and conven- 
tion managers are always looking for creative 
ideas in publicizing their special events. 
‘Know how” in posing publicity pictures is 
a welcome addition to the plans of every 
convention or sales conference director. 

Of equal importance is the _ photo- 
grapher’s willingness to contribute ideas that 
lend themselves to ‘‘stunts’’ and special 
services. For example, Oscar & Associates 
frequently takes a banquet photograph at 
six thirty in the evening or later. Finished 
prints reproduced in “flash editions’’ of the 











organization's newspaper or trade magazine 
are distributed to guests at the same banquet 
by ten thirty that night. Another attention 
getting service is the taking of a group 
photograph as the banquet or conference 
gets under way. Just before adjournment, the 
room is darkened and a film slide is pro 


jected on a 


screen. The audience 


itself’’ as in a mirror. 


“sees 


These services require special knowledge 


and tremendous 
staff 


sales 


The 
upon 


cooperation. 
must depend hotel 
managers, catering man 
agers, waiters, electricians, carpenters, organ 
ization officials and even the city fathers in 
order that deadlines and finely drawn time 
schedules can be maintained. Permits and 
clearances must often be obtained in advance 
of the photo setup. 


photo- 
grapher’s 
managers, 


Props and _ lighting 
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group closeups. Opportunities for color Sales promotion techniques used by 
photography in both still and sixteen mili- Oscar & Associates include direct mail ad- 
meter motion pictures are widespread in vertising and constant liaison with the local 


parades and other outdoor events. Convention Bureau management, hotel and 











private club sales managements, exposition 
and convention managers, exhibit builders, 
advertising agencies, trade association execu- 
tives and publishers of house organs and 
business journals. 

relations are enhanced with 
periodic mailings of photographically illus- 
trated blotters showing samples of news and 
publicity photos, trade show exhibits, direc- 
tors’ meetings, etc. Post card reminders are 
also mailed at intervals to organizations on 
the customer mailing list. An inexpensive, but 
highly effective post card mailing has been 
the annual tie-in with the Hollywood ‘‘Oscar 
Awards” presented by the Academy of 
Motion Picture Arts and Sciences. On the 
morning following the awards, each customer 
of Oscar & Associates receives a card pro- 


Customer 


claiming ‘‘There’s always an ‘OSCAR’ for top 
performance in photography!”’ 

Another Oscar innovation has been the 
adaptation of exhibit booth photographs 
reduced to post card size and made available 
to trade show exhibitors as a “giveaway” to 
visitors. The post card photo serves as an on 
the spot record of the event and also as a 
direct mailing piece for the exhibitor. 


Perhaps the most important technique 
developed by Oscar & Associates has been 
the development of the 


“Oscargraph”’, a 
brand new approach to large banquet and 
convention photography. Layout of hotel ban 
quet and meeting rooms ordinarily inflicts 
distortion and ‘‘back-row invisibility’ upon 
most large banquet and group photographs 


To end this headache our cameramen and 
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studio technicians came up with the 
“Oscargraph” idea while photograph- 
ing some two thousand 4-H Club guests 
at the Conrad Hilton Hotel in Chicago. 
Each banquet table of ten youngsters 
was photographed and identified by 
name and table number. The speak- 
ers’ table was also documented. These 
photos were taken with four by five 
cameras and eight by ten prints were 
produced. Prints were sent to those 
in attendance as a souvenir of the oc- 
casion. It was at this point that the 
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question was asked, ‘‘Why couldn‘t the entire 
group of tables be superimposed on one 
large photograph” Studio technicians 
came up with the answer after some research 
and experimentation. 

The “Oscargraph” technique shows all 
of the banquet tables with the speakers’ table 
centered and captioned with the name and 
date of the event prominently displayed. 
Prints are usually twelve by twenty or sixteen 
by twenty in size. Sponsoring organizations 
and companies are now able to send distor- 
tion-free ““Oscargraphs” to participants. They 
can further personalize this public relations 
effort by also sending each participant an 
eight by ten photograph of himself and the 
others at his particular table. 


Another sales promotion tool employed 


by Oscar & Associates is a modern approach 


to the calendar reminder. In this instance, 
the company sends out an annual calendar 
with the customer's important date encircled 
Accompanying copy reads ‘‘Any Date that’s 
important to YOU is important to Oscar & 
Associates! ... As your Big Event approaches, 
you'll be busy with many details. Oscar & 
Associates stands ready to take one detail 
off your mind.” A return card enclosed pro 
vides all the important data necessary for 
the studio to book the assignment months in 
advance. 

Studying the operations of industry in 
also 
opened an important door to Oscar & Asso 


the field of employee relations has 





ciates. More and more com- 
panies are conducting open 
houses, employee picnics, Christ- 
mas parties and length of serv- 
ice award ceremonies. All of 
these special events lend them- 
selves to photographic documen- 
tation and promotion. Person- 
nel and public relations directors 
are contacted by mail, by 
phone and by personal call in 
anticipation of these special 
events. 


Oscar & Associates has also 
taken a page from manufactur- 
ing industry's book in handling 
its own employee relations. A 
comprehensive in-plant training 
program has been set up for 
cameramen, production men and 


helpers. A_ library containing 
current technical literature is 
maintained in the studio and 
employees are encouraged to 
spend ‘‘down time” in reading 
and experimentation. The devel- 
opment of photographic skills 
is encouraged in the conduct of 
an unique monthly quality con- 
trol contest. Staff cameramen 
are invited to submit their best 
photographs in the _ following 
categories: Banquets, Groups in 
Tiers, General Groups, Exhibits, 
Candids and Commercial. En- 
tries are judged by an outside 
agency retained by Oscar & 
Associates as public relations 
counsel. Points are awarded on 
the basis of clarity, contrast, 
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lighting, timing, exposure, composition and 
effectiveness. Quality of prints is the cri- 
terion used, but in the event of ties, the 
quality of negatives is considered also. 
Winners are awarded prizes in each of the 


six categories. Customers whose _ photo- 


graphs win awards are sent an additional 
print along with an announcement to the 
effect that the photograph won a competi- 


tive award and congratulating the customer, 
as well as the photographer. 

Proving that scientific management 
techniques can be applied to the modern 
commercial photographic studio, Oscar & 
Associates recently published a twelve-page 
loose-leaf employee indoctrination manual. 
The booklet is entitled Highlighting Your 
Future at Oscar & Associates. Produced with 


executive type on a mimeograph machine, 
the manual contains an organizational chart 
and twelve cartoon illustrations. It carefully 
outlines the history of Oscar & Associates, 
the wage, hour and working condition poli 
cies of the Company, lists its equipment and 
physical plant facilities, tells about employee 
benefits and the rules of conduct under which 
the group is governed. Employees are briefed 
on such matters as training plans, aims and 
objectives of the company, and the employ- 
ee’s role in customer relations. 

Market research has also played an 
important part in the company’s progress 
Trade association executives and convention 
managers are regularly contacted as early 
as three years in advance of their planned 
events. Knowing their problems, the Oscar 





organization offers additional ‘‘helping 
hands"’ for both the promotion and docu- 
mentation of these events. Key men are 
assigned for liaison between the customer 
and the hotel or convention site manage- 
ments. Personalized service, modern manage- 
ment and top quality production performance 
thus combine to secure and broaden the 
company’s position. 

“That's all very fine,’ the reader may 
say at this point, “‘but just what really does 
happen when you sign up one of these big 
events? You surely don’t just note it down 
on your calendar and wait until the time 
comes. Why not tell us exactly what you do 
to make sure that everything will move along 
smoothly?’ That's a good question, so let‘s 


discuss in detail the National Association of 


Home Builders which, now in its tenth con- 
secutive year of sponsorship, conducts an 
annual trade show and convention attended 
by twenty thousand qualified visitors. Repre- 
sented among these are the nation’s lead. 
ing architects, engineers, builders, realtors, 


subcontractors, masons, plumbers, distribu- 


tors and wholesalers, etc. Approximately five 
hundred exhibiting companies participate in 


the event. The exposition and convention 
have long been recognized as among the 
most outstanding trade events in American 
industry. 
Working 
annual 


with management at the 
and exposition of this 
organization has become an assignment that 
exemplifies the results of good planning, 


teamwork and experience developed over a 


convention 
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period of years. Oscar Smolka 
personally calls upon Paul Van 
Auken, Managing Director of 
the N.A.H.B. Exposition approx 
imately three months before 
the event is scheduled. From 
Mr. Van Auken, Oscar receives 
a thorough briefing on such 
matters as convention housing, 
exhibitor locations, program- 
ming of special events, lists of 
participating organizations with 
names of officers and their re- 
spective titles; lists of exhibitors, 
staging of publicity situations, 
such as the erection of a pre- 
fabricated home on a parking 


lot across from the Exposition 
hotel, information on luncheons, 
banquets and important speak- 
ers. Everything is included in 


ry 


this preliminary ‘‘rundown’’. Os- 
car gets the opportunity to make 
suggestions for effective docu- 
mentary and_ publicity photo- 
graphy. He has already furnished 
prints of photos taken at the 
previous exposition and at that 
time made ‘‘crowd shots,’’ can- 
dids and publicity pictures that 
Mr. Van Auken’‘s staff has been 
using in building the current 











year’s attendance and exhibitor participation. 

Back at the studios the wheels start to 
turn rapidly in preparation for the assign- 
ment. Letters are prepared for solicitation of 
exhibitors, with prices carefully spelled out 
and a strong plea made for bookings on a 
predetermined time schedule. Letters are also 
sent to officers of participating organizations 
so that group photographs of regional asso- 
ciations can be planned in advance. Pictures 
of important delegates or attendees can also 
be thus scheduled. These photographs have 
value in that they can be speedily processed 
and mailed to home town newspapers while 
the convention is still in progress. 


To exhibitors, Oscar & Associates sug- 
gests the opportunity to photograph sales 


conferences and make photos of booth lay- 
outs that will aid their exhibit departments in 
reassembling such displays at other trade 
shows, as well as photos of the exhibit booths 
that can be reduced to postcard size and 
distributed at the booths to visitors during 
the exposition. 

As exposition week approaches, Oscar 
has prepared his staff, studio and office 
force for the assignment. Exhibitors have 
been scheduled, as have been the luncheon 
and banquet activities to be held at the 
Convention. Ten hotels are used to accommo- 
date exhibitors and visitors. The Exposition 
itself is housed at the Conrad Hilton Hotel 
and at the Sherman Hotel, widely separated 
by the bu!k of Chicago’s Loop District. The 





studios and offices of Oscar & Associates are 
located approximately midway between the 
two exposition headquarters. 

Cameramen and helpers are paired off 
in teams. Specialists in banquet and lunch- 
eon photography are given tables, 
equipment lists and work sheets outlining the 
specific needs of each assignment. These work 
sheets 


time 


also include names 


of persons to 
contact, suggestions as to props, and definite 
room or hall information. Similar work sheets 
and instructions are made available to cam- 
eramen who are to work on candids, pub- 
licity photos, and exhibit booth assignments. 


“Legmen’’, charged with the responsibil- 


“Riding the flash’ is an every day occurrence with 
Oscar & Associates, and this is an example. Another 
cameraman was stationed at the opposite end of the 
room (the Palmer House ball room) ready to make an 
overall banquet picture. On a prearranged signal the 
cameraman who took this shot opened his shutter at 





ity of running film back to the studios for 
processing, are thoroughly briefed and are 
assigned to work with the camera crews. The 
legmen perform the rapid delivery service 
that enables Oscar & Associates to photo 
graph a banquet group at its dinner course 
and return finished display prints before the 
group is served its coffee and dessert. Speedy 
teamwork such as this enables exhibitors to 
get the jump on competition by scheduling 
booth and publicity photos on ‘‘setup day”’ 
so that exposition visitors are exposed to the 
end results as early as the opening cere 
monies. 


Typists, stenographers, swiichboard op 


the same time as the other, thus utilizing the same 
lights which, set for multiple flash, were placed around 
the room in an L shape. This was an open flash at 
F/16 with an 8x10 Deardorff view and the film was 
Super Panchro Press 4'/y 
in DK-50 


Type B, developed minutes 
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erators and order takers make up the office 
staff as the convention and exposition get 
under are thoroughly 
briefed by Oscar Smolka and his son Jerry, 
who heads the sales organization at Oscar & 
Associates. Office personnel are informed of 
the photo assignment schedule so they may 
intelligently answer telephone inquiries and 
contact camera crews while on assignmeni. 

Production chief Charles Mihalek has 
meantime prepared studio facilities for the 
anticipated processing. Equipment 


way. These persons 


is care- 


fully checked. Chemicals, film, paper, cam- 


eras, lenses, lights, tripods, extension cords, 
printers, enlargers, dryers, film hangers — 
all the paraphernalia is placed in readiness. 
Laboratory crews are briefed and schedules 


for night work and dinner periods are posted. 


Once the show begins exhibitors who 
have not placed advance orders for photo- 
graphy are contacted on the floor of the 
exposition hall during the two days preceding 
the ribbon cutting ceremony that serves as 
the kickoff on opening day. Contact men, 
armed with advance schedules, are able in 
this way to work new orders into the overall 
time table. When these men find that persons 
in charge of the exhibits have not arrived 
on the exposition floor, they are instructed to 
learn the phone number of the exhibit 
booth, or the hotel at which the key person 
is registered, so that immediate followup 
can be performed. 

Opening day starts off at the studios 


Cameramen assig 
to a_ convention 


ned 
are 


often called upon to 


make exhibit 
graphs which 
classify as 
photography, and 
the spur of the 
ment at that. 
great problem is 
volved except 

most of the 
large crowd is mi 
around and 
usually only a 
area in which to 
This was taken 
two #11 lamps, 
standard basic 
ing methods 
8x10 Deardorfft 


photo- 
really 
illustrative 


on 
mo- 
No 


in- 


that 
time a 


Hing 


there is 
small 
work. 


with 


using 
light- 


An 
view 


wos used, with a 7” 
Goerz Dagor stopped 
to F/32, and the ex- 
posure was open flash 
on Super XX developed 
four minutes in DK-50, 
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Sometimes it is desirable to give an average meeting 
picture a bit more interest. Here, instead of shooting 
directly into the faces of the group, a camera loca- 
tion at the back was selected, affording better separa 
tion of the individuals in the photograph as well as 
retaining the “meeting” idea by including the plat- 
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form and speaker's rosrum. This was an open flash 
with a 12x20 Korona at F/22, with eight #22 lamps 
set around the balcony in an L shaped setup, the 
camera at a height of 126” The 12x20 Super 
Panchro Press Type B film wos tray developed for 
4'/, minutes in DK-50 


with photographers, helpers, production and 
laboratory personnel gathered in the ‘‘Ready 
Room" for a final briefing. Grouped around 
the men are their cameras and equipment, 
the tools of their trade, packed and ready 
to go. Taxicabs and rented cars are waiting. 
Speed and precision timing are necessary 
ingredients. Metropolitan traffic and parking 
problems cannot be allowed to interfere 
once the photographic team is operating on 
a time schedule. 


On the job, camera crews follow their 
outlined instructions and make a point of 
being at the right place at the right time. 
Legmen swing into action, returning the plates 
and film packs to the studio, then swiftly 
returning to the exposition floor with fresh 
supplies and new instructions. 

Internally, the office staff is busy com- 
piling the orders, preparing work sheets, 
entering the billing and providing telephone 
liaison with crews at the exposition. The lab- 
oratory force has swung into action so that 
in a matter of a few hours, the studios have 
taken on the appearance of a manufacturing 


assembly line, with special orders being given 
necessary customized and 
ment. 


individual treat 


Deliveries are planned after careful 
inquiry as to each customer's needs. When 
requested, Oscar & Associates provides 
twenty four hour service on finished work. 
Most exhibitors are content to have prints 
mailed to them at the conclusion of the 
Exposition. Hurryup jobs are usually planned 
well in advance and provision is made for 
speeding up the cycle from snapping the 
shutter to placing the finished prints in the 
customer's hands. 

Orders at the National Association of 
Home Builders Exposition, as at many other 
major trade shows and conventions, are 
rarely taken on a C.O.D. basis. Oscar & 
Associates make a practice of handling bill 
ing by mail, a method that instills customer 
confidence and insures ‘home office recogni 


tion’ for the photography firm. Credit losses 


incurred at such special events are extremely 
rare. 


(Turn to page 52) 
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DIRECT MAIL WORKS IN CALIFORNIA 


BY H. M. KELLEHER 


“| AM ENCLOSING a mailing piece which we are 
using in this territory with very good results,” writes 
Mr. Kelleher who, with Ed Arnold, comprises the Burlin- 
game-San Mateo Professional Photographers’ Association 
in California. He sends us a mimeographed message, 
a simple affair on an 8x11 canary-colored sheet of 
paper, over the signature of the organization and the 
committee, and continues: “These are mailed out to 
mothers about a month after the birth of their babies. 
We thought you might consider this 
THE PROFESSIONAL to help others 


kidnappers and other transients.” 


passing along 


through combat 


We quote it in full but want to add that, taking 
a tip from mail order concerns, every other paragraph 
of the original is set in a narrower margin. This helps 
to emphasize those paragraphs and also gives the 
message more appeal than such a full page of type 
would have were all paragraphs the same width. We 
told whether it first 
not but in any event it is certainly much less costly 
than 


to those interested. 


SOMETHING For You To Think About. . . 


are not goes out class mail or 


newspaper advertising because it goes directly 


lt reads: 


For your protection as well as your baby’s 

properly licensed transient photographic solicitors are 
required by local ordinances to be fingerprinted, photo 
graphed and medically examined before they can go 


into your home. 
Most photographic peddlers ringing doorbells 
in this area are not local businessmen, but are 
out-of-towners’” who are violating local laws 
by operating here without having been issued 
licenses to do so. You, therefore, take a great 
risk in allowing them in your home. 


There’s a saying “No one gets anything for 


nothing’. It pertains to photography as well as any 


thing else. Be very skeptical, then, of “special deals” 
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. “contests’’ “magazine deals’ “Special 
“album deals’ and any other 
“free or “cheap” offers which are usually made by 
unscrupulous photographic such 
as — “only 98c for a photograph of your youngster 
and you don't have to take more than one,’’ or “buy 
this beautiful album and you can have a free 8x10 
goldtone of your child once every six months for six 


contracts” 


solicitors. Statements 


years free of charge” are often slick gimmicks to get 
the picture taken and to open the door to the Third 
Man in the organization — the fast-talking supersales 
man who puts the pressure on you for a large order. 
And if the order isn’t large, look out!! 

Many local mothers had the recent sad exper- 

ience of falling for the deception of the 
from an out-of-town peddler, 
their after placing 
orders, they received C.O.D. “photographs’’ — 
some on glossy paper, some scratched, some 
stained, some “burned’’ and some “bleached 
out’’, and others just plain poorly done. And 
what could they do? There was no local office 
to contact. 


“cheap deal’ 


and much to dismay, 


One mother even received letters 
from the photographer threatening her with 
court action when she refused to take delivery 
of her photographs and pay postman for 
same. It seems she had already talked to her 
neighbors and had seen the _ inferior 
done on their photographs and therefore did 
not want to bad. 


We know the photographer never did complete 


work 
throw good money after 


his threat, but he did throw a “scare’’ anyway. 

There’s nothing cuter than a baby’s photograph, 
but, in spite of what “they” say, babies do not take 
good pictures when they are only a few weeks old. 
Take all the “snaps” at home you want from the very 
beginning, but wait until at least four to six months 
before that first portrait. At that time you'll get a baby 





picture you'll treasure the rest of your life. 

Save yourself grief and also considerable 
money by refusing to listen to the unlicensed 
pedler’s Help to rid the community 
of his kind. Ask to see his permit, and/or 


call us or your local police department when 


“line”. 


you receive a “deal at the door’. Further, 
when you're ready for photographs, don’t for 
get, one of your 


local businessman 


own photographers — a 

will do a better job and 
a more economical one than you can get any 
other way. 


PRINTING FROM CONTRASTY NEGATIVES 


BY HAROLD MILLER 


MOST OF US have heard about the Emmermann 


process, and have vague ideas about what it is sup- 


posed to do. For us today the process is interesting, 
for it clearly the ingenuity and capacity for 
taking pains that the photographers of a bygone day 
possessed. With our 


shows 


modern papers and developers 


we can obtain almost any result we desire; as a 


consequence, the Emmermann process is falling out of 
use. However, it is very interesting at 


least from a 


laboratory viewpoint. 

The Emmermann process is named for its supposed 
creator, Curt Emmermann. He developed it as a means 
of printing negatives having great contrasts 
correctly, 


or more 
ranges. With early 
films and plates the question of contrast was indeed 
an onerous one for the photographer of that 
Later on, different types were developed, 
photographers then exercise 
control 


excessive transmission 
time. 
film and 
could some degree of 
range of a given negative 
through selection of the particular film they exposed. 

Then came the roll films. It is 
easy to see that roll films could lead to a recurrence 
of this problem of print contrast. With the necessity 
(or at least the probability) of taking widely differing 
— from the point of subject contrast — 
a single 


over the density 


introduction of 


subjects on 
roll of film, occasional negatives having 
excessive transmission ranges were encountered. Here 
again the Emmermann process could be of assistance. 

The general procedure of the Emmermann process 
departed from the usual processing and printing prac- 
tices of the time. The photographic paper was soaked 
in developer the negative 
image. After being developer soaked, the paper was 
placed in position and given a partial exposure. Then 
untouched and unmoved in any way, this sheet of 
paper was allowed to develop for a short time. Fol 
lowing this a second exposure was given for the high 
light regions. 


prior to its exposure to 


The second exposure could readily record lighter 
values in the print, since the shadow areas had already 
developed up to a certain point —- and the image 
thus formed acted as a self mask during the second 
exposure. Immediately after the second exposure, the 
print was placed in the developer and processed in 


the usual way. 


Although the theory was valid, Emmermann’s first 
this 
mostly because photographic 


attempts to make work in 
failed, papers available 
at that time had a tendency to stain. This apparently 
happened the 


the air. 


procedure practice 


when developer soaked paper was 


exposed to He also encountered a second 
problem in the form of reversal, which took place in 
the the that the second 
exposure was made upon the emulsion after a partial 
image had been developed. 

Now however, 


shadow areas, due to fact 


new and improved photographic 
papers do not necessarily give rise to either of these 
difficulties. They do not stain upon reasonable expos 
ures of our current developers to air, nor do present-day 
papers exhibit untoward reversal tendencies when used 
for Emmermann procedure. It is, of course, still advis 
able for the photographer to run his own tests to deter 
mine the suitability of any given paper, for some may 
cause trouble for the reasons previously mentioned. 
If you desire to try an entertaining dark room 
experiment that will give you real appreciation of the 
trials and tribulations of early photographers, try 
using the Emmermann process. First, choose a difficult 
With the 
contrasty negative in the enlarger 


Soak a 


to print negative. the darkroom set up in 


usual way, put a 


negative carrier. sheet of enlarging paper 
briefly in your developer, making sure that all areas 
of the paper are equally covered while the print is 
in the tray. Now drain the developer thoroughly from 
the print, using tongs to avoid putting fingers on the 


sheet of paper. Place this soaked sheet on a blotter to 


- avoid dirtying the enlarging easel. 


When you have positioned the enlarging paper 
the 


many. To apply this 


on the easel, 
that is the 
it is necessary to determine the ratio between the first 
and 


give 


you are ready to tackle problem 


stickler for process 
second exposures. It is obviously 
this, 


negatives. It 


impossible to 
because of the 
should be 
pointed out again here and now that only those nega 


specific exposure times for 


greatly varying nature of 


tives which have excessive extremes are suitable. 


For the first test print, you may desire to use 


half the normal exposure time. Make the first exposure 
The enlarger lamp should then be turned off and the 
print allowed to develop on the easel for a short time, 
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usually on the order of a minute. 

Without touching or moving the print after this 
initial exposure, make the second exposure for 11/2 
times the normal exposure. The second exposure, by 
the way, is called the mask exposure. The developer 
soaked exposed paper is then immersed in the devel- 
oper and processed in the customary manner. It is 
important to note that the paper should not remain 
in the developer for longer than the usual time — 
around 1% minutes. 

By varying times of the first and second exposures, 
the Emmermann process can help in getting improved 
prints from extremely contrasty negatives. For example, 
if the negative you are using has very slight densities 
in the shadow areas, but looks more or less normal 
in highlights and middle tones, you will probably find 
that you want to cut down your initial exposure, per- 
haps lengthening the second or mask exposure. Con- 
versely, negatives having extremely dense highlights 
and more or less normal middle tone and shadow 
areas will require the reverse — perhaps a longer 
first exposure and a shorter second exposure. 

In trying out this old time laboratory technique 
you may discover that harder papers will serve your 
purpose better than the softer grades. Remember that 
Curt Emmermann had his troubles, as did most of 
the pioneers in photography. All in all, much of the 
reason behind the Emmermann process has ceased to 
be, but it's still an interesting procedure and one 
that speaks highly indeed of the artists who used in 
the best manner the materials available to them. 


The Marketplace 


Where addresses are not given, a postcard 
request will bring them to you promptly. 
NOTE that these items are neither advertise- 
ments nor recommendations. They are pub- 
lished purely as news and all claims or state- 
ments are solely those of the manufacturers 
or distributors. 

















Burgess Battery Co. have developed new Burgess Photo 
flash No. 220 Size B Battery which makes use of special hi-amp 
manganese dioxide developed in their laboratories, assuring 
high amperage needed for positive flash and split second synch. 
To avoid loss of power even during long periods of nonuse, 
ingredients are sealed in steel and plastic. (Illustrated) 


Latest addition to Burgess bat- 
tery line 
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Ansco, Binghamton, N. Y. have new emulsion, Supreme 
Type 2 Film, specially designed for school photographers, chain 
studio concerns, baby photographers and others using long 
film roll cameras, as well as for photo finishers’ copy nego 
tive work Is similar to, but in no way replaces, Ansco Su 
preme though normal gradation of Type 2 film is appreciably 
steeper to yield more brilliant negatives so it fills demand of 
many users seeking film of greater contrast, while its steeper 
gradation is especially suitable for speediight work. Available 
in 35mmx100' unperforated DRL, 35mmx200' unperforated 
DRL, 7Ommxl00' unperforated DRL on No. 473 core to fit 
Beattie Portronic camera, 7Ommx1l00' unperforated DRL on 
No. 472 core to fit Cunningham Copy camera used by many 
finishers, 1.81''x200' single perforation DRL on wood core to 
fit U. S$. Cam-O camera. Prices same as for regular Supreme 
in those sizes 


Coast O’ Maine Studio have added four new styles to 
their line of Photo Lampshades, all made from photographer’s 
own negatives or other originals on d.w. parchment paper 
specially treated for translucence, strength and durability. Oj! 
colored if desired. Now in square, oblong and standard shapes 
to fit all types table, bridge or wall lamps in wide range as 
sorted sizes. Studios looking for something different in novel 
ties should consider these. Prices from $5.80 to $7.90 


Ansco Adv. Dept., Building 99, Binghamton, N. Y 
Readers who sell amateur equipment, as so many do, will be 
interested in new Ansco Camera Catalogue (3%x6, 24 pages, 
profusely illustrated) which lists complete line nine cameras, 
three outfits, plus data on camera cases, films and flash units 
Intended for free distribution to consumers but is also helpful 
for across counter selling. Free on request and, if desired, with 
imprinting up to four lines at charge of 75c per 1,000 copies 


. General Photographic Supply Co. are exclusive agents in 
this country for new concept in flash photography, Kissling 
Flash Buttons, which cut flash costs in half. Fully color cor 
rected, each flash button is equivalent to #5B flashbulb in 
light output. To use it is necessary to buy adapter, available 
in either two-prong or Edison base These adapters, with 
built-in tester lamps, cost only $1.95 Buttons cost only 9c 
each; will also be available in larger sizes at slightly higher 
prices 


Ansco, Binghamton, N. Y. are now supplying five of 
their film emulsons, in 4x5 and 5x7 sizes, in 100-sheet pack 
ages these beirg in addition to currently available 24-sheet 
units Emulsions are Superpan Press, Triple S Pan, Isopan, 
Superpan Portrait and Triple S Ortho. New packages are 
priced at $10.92 for 4x5, $17.14 for 5x7, subject to customary 
professional discounts 


Laukhuff Mfg. Corp. offer their precision Universal Cutters, 
in sizes 16", 20”, 24”, 30” and 36”, for trimming paper, 
heavy cardboard, mounting boards, film, leather, rubber plas 
tics even light gauge metals or fine gauze textiles. Features 
are permanently accurate steel frame and bed, self honing 
hardened ground tool steel knife, steel measuring scale, self 
adjusting rubber lined clamp. May be equipped with safety 
latch and swing clamp. Other attachments are floor stand, 
parallel clamp and foot operating clamping pedal. (I/lustrated) 


‘ 


Laukhuff Universal trim- 
mers. 





One of the five sizes of 
New models in the line 
of Solar enlargers 


Burke & James, 
have added to their 


Inc., 321 S$. Wabash Ave., Chicago 4 
line of Solar enlargers Solarmatic 120 
35mm to 2'/4x3'/4 and Solarmatic 4x5. Both are semi-automatic 
but not critical focusing being easily achieved 
through balanced lamphouse which glides up or down at finger 
touch. They feature quick interchange of fast needle 
sharp focusing, exclusive dustless negative carriers; adjustable 
double condenser systems for Model 120—diffusion system for 
Model 4x5 (readily convertible to condenser system with avail 
Model 120 
complete with table top switch, negative carrier and exclusive 
nonactinic baseboard (but without lens) costs $99.50; Model 4x5 
similarly complete but with 24x32 baseboard, $132.50. Several 
important accessories (Hlustrated) 


autofocus, 


lenses, 


able accessory); enlarging range up to mural sizes. 


are available 


Kling Photo Corp., 235 4th Ave., New York 3, will 
send, on receipt of 50c, handsomely illustrated 7"x11" 50-page 
booklet showing and describing all Linhof products: cameras, 
lenses With numerous illustrations in full 
booklet commemorates 65th anniversary of Linhof Preci- 
sion Camera Works 


and accessories. 
color, 


James H. Smith & Sons Corp., Griffith, Ind., after years 
of using rich brown hammertone finish on all their professional 
lighting equipment, harmonize with 
modern studio styling but eliminates danger of lens picking up 
stray from polished backs of 
Adapta-Lite (amateur) 


which not only makes it 


reflections 
their 


reflectors, are now 


finishing all line similarly. 


Oscar Fisher Co., due to improved manufacturing facilities, 
now supply Cabinet Bases for stainless steel processing 
sinks in all stainless steel at same prices formerly charged for 
plywood cabinets Bases, like their other processing equip 
are heliarc welded and thus permanent, not subject to 
deterioration In various complete details on 


can 


ment, 


sizes; request 


Acrolite-International their Acrolite 
Plastic Sprays in Aerosol cans, making spraying only matter of 
pressing button. Many such cans may explode when exposed to 
excessive heat or fire but Acrolite cans have special safety 
valves, if temperature reaches 210° F., gently release pressure 
Tested and approved by the Bureau of Explosives, these cans 
have been approved for mailing by the Postmaster General 
While Acrolite comes in many colors, in its form it Is 
waterproofing and smudgeproofing photographs, 
especially after coloring. Price, clear, $1.79 for 12 ounce can; 
$1.89 in (Illustrated) 


are now offering 


clear 
valuable for 


colors. 


Acrolite plastic 
its new Aerosol can 


spray in 


Just one of the wide assortment of 
Kaufman film = drying cabinets and 
chemical dehydrators 


. . H. Jd. Kaufman Co., 13215 Roselawn Ave., Detroit 4, 
Mich. offer Film Drying Cabinets and Chemical Dehydrators for 
drying films without heat by recirculating dry, filtered air from 
which soluble vapors and odors as solid particies are 
removed. Cabinets are available in standard 36x18x42” and 
36x18x72” sizes or can be made to order size of metas 
or plywood Any small room may be 
ably airtight, with dehydrator 
Dehydrator may also be used as 
drying film. 


well as 


in any 


used, if made reason 


alone, eliminating cabinet 


room dehumidifier when not 
Drying time depends on proportion of cabinet or 
to dehydrator Dehydrators have 
motors, controlled. Cabinets 
observation window, 
flush 


request 


room volume 
quiet 110-volt 
interior light with exterior 
exterior adjustable 
Prices and detailed 


capacity 
readily 


small, 
are have 
electric switch, 


time switch and plug connection 


information on (Ilustrated) 
Chilcote Company, 
will gladly 
their 
Mountings 


2140 Superior Ave., 
send without charge, if 
1954 Catalogue (6x9, 
and 


Cleveland 14 
requested on your 
of Chilcote 
Handsomely 
illustrated, it full 
lists and fine 
Frames are both wood 
T1ixl4 The section on 
and baby books 


Ohio, 
letterhead, 
Master 
printed 
justice to 


32 pages), 
Crown photograph frames 
in four 
their 
wrapping papers 
metal in 


colors, 
1954 


are 


and profusely does 


lines. Price 
Inserted 
miniature to 


also describes their 


samples of 
ond 
sizes from 
mountings albums 
Willoughbys, 
porting feather light, 
Meter, for still or 
calibrated for all popular 
1/1,600th 
to F/32 Shock 
large easy to 
shaped metal 
$19.95 


110 W. 32nd St., New 


precision made Bertram 


York 1 
Chrolon Exposure 
A.S.A 


with exposure 


are im 


movie work 
still 
second to 


monochrome or color 


and movie film, 
range from 
F/1.5 


system; 


four 
has 


numbers; 


minutes at stops from 


proof; jewel mounted measuring 
read dial 


Weighs 


in attractive watch 


case raction over two ounces Price 


Lofthouse Co 
copyrighted pamphlet called Photographers’ 
Publishers for only $1.00 
details each calendar 


Box 832, Binghamton, N. Y 
Guide 


complete, 


offers new 
to Calendar 
Unusually contains exact 
needs 
as explained by picture buyer 
desired, 


in most 


company’s specific concerning color 


transparencies 
matter, 


preferred subject 


sizes format 
decision and, 


important 


composition, time required for 
cases, this to be 
Also technically 
excellent quality color shots and general directions for packing 
mailing and 


for in the 


prices paid, showing 


market contains hints for making 


invoicing. Just what many readers have asked u 


past 


$21 s 
35mm 
Film’ Daylight 

color 


Burke & James, Inc., Wabash Ave 


film 


Chicago 4 
35mm 


load 


have item of interest 
Watson 66 Bulk 
monochrome or 


to all users in 


which 
Ansco or Du 


new 


loader will any 
Pont 
With 


capacity 


film on Eastman, 
cartridges, or in cassettes for Leica, Contax, 


automatic frame 


Exakta, etc 
load from one up to 
(Illustrated) 


counter wil! 


Great money saver 


The Watson 66 day- 
light bulk loader for 
35mm film 
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Kodak's 
camera. 


new 8x10 Master 


Eastman Kodak Co., 


convention 


Rochester 4, N. Y. presented at 
new Kodak Master Camera, 8x12, 
result of five years enginering and testing to meet all profes- 
sional requirements. Except for bellows and plastic control 
knobs camera is all-metal for ruggedness and primarily alumi 
lightness, built to stand up under hardest wear re 
gardiess of temperature or humidity. May be adapted for 5x7, 
has reversible back with ground glass etched to indicated 5x7 
and 4x5 sizes and clear diagonal corner lines so operator can 
see through to check Back and front tilt forward or 
backward up to 30°. Front has horizontal swing 20° right or 
left; back 12° right or left. Front also rises 4” or drops 2'4” 
has vernier screw providing for fine adjustment 2” in either 
Entire front assembly may be moved laterally 212" 
either side and locked in any intermediate position. Camera 
permits 28” maximum film to lens board bellows extension or 
2” minimum distance Rough focusing is done by sliding 
final adjustment locking from rear. All adjustments lock 
in any intermediate position and marks permit easily 
parts to normal Interchangeable metal lens 
boards, of metal and with integral light locks, are available. 
Shutter and lens assemblies up to 6'4” 
Even with 12” F/6.3 Kodak Ektar in #4 
ter on folds compactly for 
$310.00; carrying case $25.00; 5x7 
(Illustrated) 


Chicago smart, 


num for 


cutoff 


direction 


front; 
index 
returning all 
diameter may be 
Ilex Synchro shut- 
easy carrying. Price 
reducing back $52.50 


camera, it 


Burleigh Brooks, Inc., 10 W. 46th St., New York 36 now 
have available Koiled Kord, new flash cord of coiled type with 
plug for Compur type flash contacts. Only 9°’ long retracted, 
stretches to 4‘. Price $1.95 


Victory Plastics Co studios which have 
darkroom windows they would like to use for ventilation, new 
Vendark Ventilating Blackout Blind with slats of durable, tough, 
rigid, color fast, Impact proof styrene plastic which will not 
chip, fade or rust, is not affected by weak acids, alkalies or 
alcohol. Kept clean easily with soap and water. M-shaped 
nestling within each other, assure passage of air while 
absolutely stopping light. Complete with frames; can be con 
structed to fit any dimensions (Illustrated) 


announce, for 


slats 


The Vendark ventilat 
ing blackout blind 
for letting air into 
darkrooms while 
keeping light out 


A new table type 
Stereomatic viewer 


Burke & James, Inc., 321 $. Wabash Ave., Chicago 4 
announce revolutionary new Table Type Stereomatic Viewer in 
two models, automatic and semi-automatic, both 
illuminated with same twin lens fixed focus optical 
operating on 110 volt a. c. Each will show series of 12 slides 
readily changed by pressing button on 
automatically changed with interval of few 
slides on other model, which then shuts off. 
actuated through complete 
button. (Iilustrated) 


internally 

system, 
semi-automatic model, 
between 
Each can be re 


seconds 


cycle by again pressing starter 





We will gladly order and have sent direct to 
you, postpaid, any photographic book. Just 
send us your check, made payable to Charles 
Abel Incorporated. 











fe YANKEE PHOTOGRAPHER, by George H. Hill. 5%ex8'%«, 184 
pages, 16. illustrations Cloth, $3.00 postpaid. Publisher 
Coward-McCann 


The ‘‘Yankee photographer’’ in this case is Mr. Hill himself 
and the book is an autobiography of his career as a newspaper 
photographer with Wide World Photos for 28 years. 
ing and well written story of Mr 
signment, 


An interest 
Hill’s adventures while on as 
it is not in any sense a text on press photography 
Six of the illustrations occupy four pages in the center of the 
book, the others being montaged on the end papers, which is 
something new in the way of publishing economy In our exper 
ience. However, it’s a good book 
photographers will also be glad to 


which many people not 
read 


(Continued from page 20) 


recently and picketed the plant in weather at 120° in 
the sun, president Benjamin Sugarman offered 
refreshments, beach umbrellas, tables and chairs. 
However, they refused to be coaxed from their picket 


ing. 


them 
free 


@ Albert F. Reinhardt, commercial photographer in 
Cleveland, Ohio, until he sold his studio and retired 
in 1947, now makes his headquarters in his native city 
of Bucyrus, Ohio, when he is not hunting big game 


in Africa and other parts of the world. With thou 
sands of feet of color film in addition to his numerous 
trophies he now plans to do some lecturing to help 
defray the cost of future trips, India being on his 
schedule for 1954 
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@ Despite our many sources of information nobody told 
us soon enough for our congratulations to be timely 
that V. D. “Duke’’ Sanchez of Charlotte, one of North 
better known professionai photographers, 
was married on April 30 to Miss Bennie Brafford. 


Carolina’s 


M@ Miss Siri Henderson, New York City home portraitist 
who specializes in children and was featured in our 
October, 1952, issue, is now shooting in direct color 
and advertising to that The New Yorker 
“Believe I’m one of the first in the field,” 


effect in 
Magazine 
she writes. Anyone wish to dispute that claim? 

@ “1 am still going to business six days a week and 
enjoy it as much as ever,’ writes Bert Boice, commercial 
photographer of Troy, N. Y. on renewing his subscrip 
tion which like so many on our list dates back before 
World War |. “If 1 stay around until December 3,” 
he continues, “I will celebrate my 81st birthday. As | 
was a 


charter member of the Professional 


Society of New York 


Photogra 


phers’ the directors made me 
an Honorary Member at their recent state convention 
in Elmira.” Some of the old-time New York 
if Bert 


featured 


conven 
tions We wonder 


the one which 


were humdingers. 
do, 


most 


remem 
bers, as we 
New York's 
simultaneously each morning, all in one big ballroom 
which had been partitioned off into four sections for 
the purpose. The P.P.S.N.Y. wanted to try out 
thing different,’ and believe us, it was! 


four of 


famous portraitists demonstrating 


“some 


@ W. Weichse!l Baxley, photographer of Stephenville, 
Texas, died on July 11 in Tucson, Ariz., where he and 
his family had been vacationing for a couple of weeks 
Mr. Baxley, only 44, was the son of K. N. Baxley in 
whose studio he 
years father and son had operated separate 
practically across the public 


learned the profession In recent 
studios 
square from each other, 


the son’s being called the Bax Studio 


52, 
suddenly on 


@ Samuel M. Corson, photographer of 
N. Y., died August 26 in Skowhegan, 
Maine, where he and his wife had stopped for lunch 


Phoenix, 


while returning to their home by automobile after a 
Mount Island. He was 


the 


two week vacation at Desert 


a much loved past president of Professional 


Photographers’ Society of New York. 


BH The 21st Wilmington International Salon of Photo 
graphy will be held at the Delaware Art Center, Wil 
mington, Del., from February 7 through 28, the clos 
ing date being January 18 


For entry forms 


401, 


write 
Irvin H. Borer, 
Del 


Salon Chairman, Box Wilmington, 


@ Maitland R. Davidson, after specializ 
ing as a photographer of children in Fort Payne, Ala., 
sold his studio and 
Homestead, Fla. The chief the move was 
the rheumatoid arthritic condition of his which 
it is hoped will be relieved by Florida’s sunshine. A 


13 years of 
recently reestablished himself in 
reason for 


wife, 


World War Il 
school of 


veteran, he graduated from the Navy 
photography at Pensacola, Fla., and 


served in the photo laboratory aboard the U.S.S.Midway 


later 


& Congratulations to Robert Stoffel, Denver, Colo, on 
the arrival of Michael Rollin, weighing six pounds two 
August 12 the 
portrait studio conducted successfully for so many years 
by his father Everett A., MPhotog,, 


taking things easy 


ounces, on Robert is now running 


now retired and 


HM The Hathaway Studio, Chillicothe, Ohio, founded 
by the late John G. Hathaway 65 years ago and con 
death by his his 


Frances 


tinued since his 
Mrs. 
moved into other hands. 
by Joseph E. Vickers, 


the past years. 


widow and later 


daughter, Hathaway Breth, has finally 


It was bought on August 21 
the 


associated with studio for 


eight 


isn’t often that 


Bit will 


to tell of the achievements of a competitor, so with 


a photographer take time 
pleasure we quote the following letter (dated August 
25) Sanddal, photographer of 
Houston, ‘Harold of Gulf Photo 
here in Houston, was recently invited to place an ex 
hibit of his Bank and 


it is on display now is rather 


from Ross commercial 


Texas Israel, owner 
the Houston National 


| believe this 


work in 
unusual 
the 
first time this bank has ever sponsored anything along 
this line 


in several ways First and most important it is 

Second the display is not made up of salon 
but of 
It is a very effective show which is causing a 
deal of 


has only been a photographer for five years, 


pictures enlargements from everyday assign 
ments 
comment 


great Surprisingly enough Harold 


having 
been in the photo supply business previously.” 
to Mr. Israel 


Sanddal 


Con 


gratulations and an orchid to friendly, 


thoughtful Mr 


M@ We apologize for an error on Blue Ribbon page 45 
in our D. Moorhead, 
photograph on that page won an Honorable Mention, 


August issue. Mr. Lewis whose 


is in Anderson, North Carolina, instead of South Caro 


lina as we had it. 


Commercial Analysis 


(Continued from page 26) 


technique used will pay excellent dividends. To 
the editor that he 


duce both the photograph and diagram in larger size 


that 


end we have suggested to repro 


than usual normal 


page. 


and, departing from his makeup, 


let these comments (Glad 
to do itl—€d.) 


To begin, may we suggest that you study the pho 


run over to another 


tograph and diagram carefully, making a mental note 
of any improvement that suggests itself to you. Don’t 
give the picture a glance and then forget it. Try study 
ing week At 


the end of that time, do you find it more or less pleas 


it for a few minutes every day for a 


51 


Professional 
Photographer 


November - 


1953 














PHOTOGRAPHERS!! 
NOW YOU CAN ACCEPT ANY TYPE ORIGINAL 


Restorations, Oil Portraits a 


Copy Work and Miniatures 
WE DO THE WORK, YOU REAP THE PROFITS 


All of your time can be devoted to your profession which will be clear profit for you. Your trade name 
signed on work upon request. WRITE FOR INFORMATION AND PRICE LIST. 


SUCCESS PORTRAIT COMPAN Y  <)20) McCALLIE AVENUE 


FOR 


4P SER 


res 


CHATTANOOGA, TENNESSEE 








Personalized Greeting Cards 


. 
profit e For Xmas, for year round business, use 
th GREETEX Masks Send sample with your name 
e imprinted to your customers We rush any 
GREETEX . Mask designated Easy, economical—profitablel 


Write today for full information. 
way! © Mimosa American Corp., 207 E. 84 St., N.Y. 28, N.Y. 
ing than at first? You get very little from just a quick 
glance. 

The first question that arises is how were the ex 
posure and balance of lighting arrived at? Was a meter 
used or was it a matter of judgment? In either case, 
considering the excellent balance of the several lights 
and the obvious correctness of the exposure, the maker 
is to be congratulated. The lens work and processing 
leave no room for comment and because there is so 
much to be learned from a fine job like this we hope 
fo hear from this contributor again — and often. 

Many photographers, on an assignment of this sort, 
place the camera in the center of the stage (or what 
here seems to be more of a platform), set up a flood 
or flash and bang away. Here better judgment has 
been used in making the shot from a corner, result- 
ing in a vastly more pleasing composition. 

Two suggestions come to our mind which we feel 
would result in some improvement. The opening in 
what appears to be a door at the rear could be toned 
down slightly, thus taking away some of the glare. 
Now let’s look at the viewer's left hand side of the 
picture. The diagram shows three sections of seats 
but the photograph includes only a blob representing 
the third section, and the edge of the print then pro 
ceeds upward almost cutting off one flight of stairs 
to the balcony, continuing up through one of the pro 
jection room openings. 


HOW sts ancxo'm PHOTOGRAPHY 


You must know and use latest equipment, 
*‘tricks-of-the-trade."" Low-cost SHORT-TERM 


courses meet special needs of experts, appren- 


tices. Our 44th year. Also Home Study Course 
Big FREE book. Write, call, phone TODAY! 
NEW YORK INSTITUTE OF PHOTOGRAPHY 


Dept. 65, 10 West 33 St., New York 1, N. Y 


Would not the result have been improved if the 
camera had been swung to the left far enough to 
include the full stairs to the balcony, thus also avoid- 
ing the cut through the opening and showing enough 
of the seats on that side to give an ample impression 
of the third section? The camera front could also 
have been dropped slightly to bring in a part of the 
stage, all of which would provide more foreground 
and less ceiling. Remember that as a rule anyone 
on the stage would be looking down at the auditorium 
and seats and not up at the ceiling. Also, if possible, 
the two projection room openings should have been 
arranged to present the same appearance instead of, 
as now, one gray and one black and white. 


Oscar and Associates 


Continued from page 45 


Implicit packing and mailing instructions have 
been affixed to work orders by the camera crews, 
following the initial instructions issued at the time 
orders were placed. 

The aftermath of a trade show such as the 
N.A.H.B. Exposition finds Oscar & Associates’ studios 
looking like the outgoing mail room of a newspaper 
office or mail order house for a week following the 
event. 


Of major importance to the success of the overall 
assignment is the huge cooperation made available by 
members of the N.A.H.B. staff and the hotel personnel 
at the Conrad Hilton and the Sherman. Their aid in 
assembling people and arranging photo situations for 
the camera crews is essential to keeping the time 
schedules moving. This important cooperation is enjoyed 
yy Oscar & Associates with many other leading hotels 





LOW PRICED SCHOOL & CLUB FOLDERS 
PHOTO MOUNTS 


Send $2.00 for large variety sample 
assortment folders and easels. 


ALB Musical, Non-Musical, 
Wedding, Baby, STEREO 
JOSEPH ROBIN 
262 W. 22nd Street, New York 11, N. Y., WA. 9-5044 
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. . . Says ALFRED H. MILLER 
of ALFRED H. MILLER, INC. 
New York City, N. Y. 





FASTER DELIVERIES—MORE CAPACITY 
have INCREASED VOLUME and PROFITS 


“Next to impossible deliveries are demanded by our 
ad agency and insurance company customers. We 
sosiahed their demands by installing PAKO Equip- 
ment. 

Our PAKOLUX Washers do a thorough job of 
print washing in a minimum of time our PAKO 
Economy “48” Dryers are always ready for rush jobs. 
And our print curling problems have also been licked 
by using PAKOSOL. These PAKO Products have 
permitted us to give the fast deliveries and high 
quality demanded by our customers. Our investment 
in PAKO Equipment has really paid off. We are now 
able to produce more work and make a better profit.” 


ALFRED H. MILLER, INC. New York City, N. Y. 





e 


1010 LYNDALE AVENUE NORTH 


PAKO CORPORATION 


Our PAKOLUX Washers provide fast, thorough 
print washing . . . two ECONOMY "48" Dryers 
speed deliveries. 


How can PAKO Equipment solve your film and 
print processing problems? 


Ask your PAKO Distributor or write us direct 





° MINNEAPOLIS, MINN. YJ 








Increase Your Orders — Use PIERCE 


of selling portraits . . . con- 
tract forms ledger $ 95 
sheets signs and en- perenets 
closure. Complete system ..... 
(Will increase sales 20% to 33%) 
NEW FALL CATALOG NOW READY! * 
Sent FREE on request . .. NEW ITEMS! 
Fido—Walking Dog . $2.50 
..Wlonkey Puppet with 5 squeakers 2.50 
....Dog Puppet with 5 H.D. squeakers 2.95 
Magician’s Rabbit looks alive 4.95 
Canary Bird (and signs) whistles 1.00 
Cocker Dog Animal—lambswool 1.95 
15 Bags of Toys (give-aways) 1.00 
.8 Balls (assortment—all styles) 1.50 
Samples 30 Toys for Give-aways 2.50 
6 Different Noisemakers (terrific) 1.00 
Giant Froggy—makes noises, etc. 1.95 
Mr. Squaker (Duck—noisy) 1.95 
Bird sings in cage (with signs) 2.95 


PHOTO MAILERS — PROOF ENVELOPES — ENVELOPES 
Write today for big NEW 1953 Catalog! 
3705 Nicollet Ave 


PIERCE Company = 2:,":0'«,» 


“If You Mail Cash — We Pay the Postagel’’ 


BRUNEAU ... 


the finest tripod buy 


STURDY... 


tubular construction 
cross-braced to elim- 
inate vibration. 


QUICK 
ADJUSTMENT ... 
from 24 to 54 inches, 
360° panning. No 
cranking necessary. 
PNEUMATIC 
CUSHION ... 
Lowers camera smooth- 
ly, safely. 

LIGHT ... 

weighs less than 9 Ibs. 
DURABLE ... 

will last a life time. 


ASK YOUR DEALER OR 
WRITE US TODAY FOR 
COMPLETE INFORMATION 


FOX PRODUCTS CO. 


4716 N. 18th St. Philadelphia 41, Pa. 





53 


Professional 
Photographer 
November - 1953 








54 





Ultra High Power 
At 1/10 Cent Per Flash! 


ca nt aati me 


@ Operates 1, 2 or 3 lamps. 
@ 150 flashes per battery 

charge at full power — 300 

flashes at half power. 

@ Automatically synchronizes 

to all “*X’' or ‘0’ delay 

shutters, at all speeds—adjust- 

able to shutters with time- 

delays 

List, without lamp or 
reflector 

T-120-M Camera Light 

T-120-LD Ext. Lights, 
each 40.50 





AMGLO 
io Py sere) 
Speedlight 


NEW EFFICIENCY, 
VERSATILITY AND 
DEPENDABILITY 


$136.50 
44.50 


Ask for literature on all Amglo Speedlight Units. 


AMGLO CORPORATION 


2037 West Division Street, Chicago 22, 


We Pay HIGHEST PRICES 


Illinois 





FOR 
Used, Discarded Safety Films 
WRITE FOR QUOTATIONS 


PLASTOFILM, INC. Wheaton, Illinois 
TOP QUALITY PHOTO MOUNTS 


SPECIAL CLOSE-OUTS at Rock Bottom Prices 
because at these prices they won't last long. 








Write at once 


Also ask about our 


METAL PHOTO FRAMES 


NU-WAY COMPANY 











1702 W. Central Ave Toledo 6, Ohio 


RETOUCH WITHOUT RETOUCHING LEAD OR 
RETOUCHING FLUID 


with the famous !INDUCTOMATIC 
MULTISTROKE ELECTRIC RETOUCH 
ING & ETCHING MACHINE and 
the ‘'Microbrader Tool’’ 
Also the exclusive ‘‘true lateral’’, 
the swing, or the dot pattern or 
stroke with regular lead and dope 
if wanted Also ‘“‘true_ lateral’’ 
mechanical etching. Rubber mounted 
and mechanical reaction ballasted, 
- ‘no noise’’. Nothing like it 
List $295.00. Fully guaranteed of purchase price refunded 
Order by number 


No. 4K26—Each $147.50 


TECH SALES 


Two or more $142.50 each. 


2332 18th Ave. ‘‘A’’ 
MOLINE, ILLINOIS 


FINE-AND INEXPENSIVE 


Metal-Photo Frames 


GUARANTEED 100°. 
alia 


/ + PICTURE FRAME MOULDINGS 
¢ PICTURES, FRAMES;.AND MIRRORS 


White Jor FREE Catalogs 


MANUFACTURED BY 


GEORGIA ART\ SUPPLY. COMPANY 
280 GARNETT ST., ATLANTA 3, GA. 


and exposition halls in Chicago and is regarded as 
a great contributing factor in the success of all special 
events, 

Only close attention to the job at hand and the 
personal Oscar & 
Associates make it possible to undertake such a large 
Their twofold, 


one to their everyday clientele and the other to the 


interest shown by all members of 


and exacting assignment. duties are 
conventioneer or exhibitor who comes to Chicago once 
a year or even less. 

(Very illuminating to me in connection with Mr 
Smolka‘s remarks about the importance of employee 
relations was the employee manual he mentions. He 
sent me a copy which | read with great interest and 
! only wish space might have permitted including even 
part of it here. | do think that the following, con 
tributed by Charles Mihalek, Oscar's production man 
ager, proves that working for Oscar & Associates is 
not the mere holding of a job but an exciting, 
esting and 


inter 
challenging method of making a good 
living. What follows might well be called the “Credo 
—Charles Abel) 

‘What's so 
photography?’ 
this work may not have the prestige of illustra 
or the serenity of portrait work, but where else 
can you have a gathering of five thousand people, or 


PORTRAIT FINISHING 


DEVELOPING, PROOFING, RETOUCHING, 
PRINTING, ENLARGING, COLORING, COPIES 
i finishing service at reasonable prices. Fine quality 
and fast dependable service known the country over. 


rice’ tie ~=OSBORNE LABORATORIES 


Price List 
505 ELM ST. CINCINNATI, OHIO 


of a Special Events Cameraman.” 

“A lot of 
special, or 
Well, 
tion, 


people have asked me: 


different about convention 





MIAMI BLDG. 











Miracle Solution %,,2 *#cot__retouching 


problem . The Dyacol 

rocess . . . megative or print retouching dyes combined in 

a chemical ” base balanced for correct viscosity, surface 
tension and gelatin controlling characteristics; shes a new. 
improved Dyacol Silver Etch... a clemabe system for 
the photographer who wants complete control of tonal 
balance and gradation. The Dyacol dye solutions flow on 


smoothly, lie flat. release their dyes at uniform rate. 
For information and prices write, 
Box 192. San Francisco, California. 
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Your biggest profit- maker 
is COLOR 


Everyone wants color! Marshall's 
famous low cost color process puts it 
within everyone's reach. No expensive 
process prints are needed—any 

standard MATTE OR SEMI-MATTE finish 
will guarantee perfect results. 
Marshall's, for over twenty years, 

has used scientific research to develop 
the most effective colors for clear, 
permanent tones of unvarying uniformity. 


Sell color with every job! Use your samples to 


tell the story quickly! Use Marshall's to tell it well! 


There’s a Marshall's Photo-Oil Color for every need... 
for military uniforms, ask for Marshall's Air Force Blue, Khaki and Navy Blue. 


the most popular color process of all! 


MARSHALL’S 
PHOTO-OIL COLORS 


John G. Marshall Mfg. Co., Inc 
Canadian Dist 
Export Dist 


Dept. J-11, 
Canada Photo Products, Ltd., 
Cinefot International Corp., 


303 West 42nd Street, 


167 North 9th Street, Brooklyn 11 
137 Wellington Street West “ihe 


New York 36, N. Y 














The Photogenic Model of the Year! 


SING. 
“Little Giant” Speed Light 
The Electronic, portable flash 
engineered for professionals 


Sure, 


te Two-Power Range—50 and 100 watt-seconds 
By simply manipulating the Hi-Lo Switch 

*% Two 
flood 
shots. 


types of reflectors, 
type, and ao 15 


conventional 60 


narrow beam for long 


¥%& Two 225-volt Eveready batteries and the ca 
pacitors are compactly mounted in an attractive 
Royalite carrying case. 


%& Lighting unit instantly adaptable to X or O 
(zero delay) Attaches to flash gun 
Adapters available for attaching to all cameras 


shutters. 


For name of nearest dealer, write to 


The Photogenic Machine Co. 


Youngstown 1, Ohio 
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PIC 


Portable Stands 


For Strobe, Flash or Flood 
@ Made of lighter, 


stronger, Anodized 
Duraluminum with 
hard, clean, abrasion 
resistant finish. 

@ Sections WON'T 
COME APART! Auto- 
matic section stops. Top 
section arrest, cable an- 
choring ring. Thumb 
screws lock permanently! 
Model #428—Light duty 
professional stand. 5 sec- 
tions. Folds compactly 
to 28 inches—extends to 
12 feet. Weighs 34% Ibs. 
Clear anodized finish. 
List $24.95 
Model #532 — 
duty professional 
6 sections Built 
sturdier than 
Folds to 32 i 
tends to 15 feet 

§ Ibs. Clear Anodized 
Duraluminum. 

List $39.95 


At Your Dealer's 
Distributed By 


ALCO PHOTO SUPPLY CORP. 


New York City Philadelphia 
902-910 Broadway 116 North 4th Street 


Heavier 
stand. 
even 

















LIGHT- 
ING 


SPE RETOUCH- 
T fe) GRA p HY ING 
a COLOR- 

ING 


FOMISS Q 


Intensive, personalized, one-week courses, 

planned for the average studio owner 
or employee. Basic fundamentals coupled with 
advanced training — not theory but practical 
work under actual studio conditions. Complete 
schedule mailed on request. 


for the loveliest 
easel wood frames 

for photographs... 
traditional & modern 


slide-in easel backs 


prompt shipment from stock 


styling 


Write for our new catalog. 


FRED M. LAWRENCE COMPANY 
43 East 10th Street New York 3, N.Y 


a fiftieth or one hundredth anniversary caught in a 
flash and preserved for posterity? Where else does 
work have to be perfect in flash, 


over? 


your that quick 
to do it 


Where else can you find that excitement? 


because tomorrow will be too late 


“Take an example—when we tackled the 
taking 


job of 
Political 
Conventions in 1952, the impact of the importance of 


the overall pictures of the National 
the job was enough to start our ulcers working over 
time, but when the prints were dry, we remembered 
every bit of the excitement. You can imagine the 
feeling of having every man of importance in attend- 
ance, a hundred and one newsmen rushing back and 
forth, flashbulbs popping every second, and being 
able to make every one of those thousands stop and 
smile at the camera at one time. 

“Of straight banquet shot, 
there’s the same numb feeling at about the time that 
hundreds of people file into the hall, sing the Star 
Spangled Banner and turn toward me with a smile on 
their faces and the expectation of a perfect picture on 
the first try. What if the lights don’t work? What have 


| forgotten? And after an hour of preparation, in one 


course, even in a 


second | have to have an outstanding negative, because 
there’s no second chance. 

“On top of this, | have to know how to take 
exhibits and products catalogue 
style, a quick portrait for the trade papers, all the 


crowds, customers’ 
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BRASS PRINTING MASKS 


Are again available for your contact printer. 
in any size, or number of openings. 


Sum Lisxrdta. 
LABORATORIES 


Price list on request Orange, California 


Made 


P. O. Box 188 








WALLET SIZE PHOTOS 


Why worry about competition? Let us make these 2x3 
prints for you. On double-weight paper from any size nega- 
tive to and including 5x7, in lots of 24 or more, for only 
3%e each. 


MARCHION PHOTO SERVICE, Fostoria, OH10 














THE PLAUBEL 
2% x 3% 


MAKINA IIR 


CAMERA 
Combines the per- 
formance of larger 
cameras with the 
ease of handling a 
miniature camera. 
Also permits the use 
of all available types 
of film, such as roll 


CONSTANT TEMPERATURE WATER 


for Film Processing 


MANY 
PROFITABLE 
USES 


sue ® 


Hor 
—>} 
WATER + 


CONTROL 
WITHIN ‘4 F 
Reported 
by Users 


SAFE 
DEPENDABLE 
ECONOMICAL 


PRECISE 
CONTROL AT 
tow Cost 


film, cut film, plates 
and filmpack, both 
color and black and 
white 


With 100mm (4') Anticomar f2.9 Lens 
in Compur Shutter with Built-in Flash 


Synchronization seeee $393.00 
With Anticomar £4.2 Lens 372.00 
19cm Tele-Makinar f4.8 Lens . 150.00 
73mm Wide Angle Orthar f6.8 Lens 96.00 


Universal leather case or lightweight aluminum 
case available 


Mail Orders Filled. Add Postage 


SEND FOR MAKINA FOLDER 
Mbt 110 West 32nd St. 
113 West 31st St. 

New York 1, N.Y. 


WORLD'S LARGEST CAMERA STORE Longacre 4-1600 


THERMOSTATIC QJITVPaiEH) WATER MIXER 


Quickly pays back its cost 


Set a Powers water mixer for any temperature 
desired and forget it. Temperature of water re- 
mains constant regardless of fluctuations of pres- 
sure Or temperature in supply lines. Failure of cold 
water supply instantly shuts off delivery. 

Because it gives the most precise control ob- 
tainable it is recommended by leading film manu- 
facturers. It is a necessity in all photographic dark 
rooms, a must for color work and matrices. Used 
by thousands of photographers, lithographers, en- 
gravers, and in X-Ray film developing. Order today 
from your photo supply firm, or Write now for Bulletin 358PD 


AT LAST! 





... for a quicker, sharper retouch- 
ing point, than you can get by 
hand ... use the 


Adams 


LEAD 
SHARPENER 


The Adams Lead Sharpener, 
perfected after 4 years of 
experimentation, quickly puts 
@ sharper point on retouch 
ing leads than you can get 
by hand, and without the 
usual mess you associate 
with a sanding board. All 
standard lead holders fit 
the sharpener. A few quick turns and 
you are ready to retouch with a perfect, 
sharp, long-tapered point. Does not 
break leads. 

Simple to operate; no complicated 
mechanism to get out of order. 
$12 5 postage prepaid if cash 

° with order. Satisfaction 
guaranteed or your money back. Write 
for further particulars. 


Adams Retouching Machine Co. 
737 Lincoln Street, Denver 3, Colorado 
Adams Magic-Cropper, 4x5 or 5x7, 
$4.95 postpaid. 














Photo Developing 
Supply Fixture $-4629 


Assures Better 


Quality Negatives 


Temperature Range 
60° to 125 F. 


Backed by 60 Years of 


Easy to Read 
4" Dial 
Thermometer 


Helps to Eliminate 

Costly Mistakes, 

Delays, and Waste 
of Materials 


Safeguards Valuable 
Negatives 


Experience in Water Temperature Control 


THE POWERS REGULATOR CO. 
3403 Oakton St., Shokie, Ill 


Please send copy of Circular 


Name 


358PD and prices to 





Firm 





Address 
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Established 1874 


Copies 





Sprague-Hathaway, 


Portraits —- Restorations —- Enlargements — Murals 
Finished in Black & White — Sepia — Colors — Oils 

Studio Finishing Service 
Custom Made Photo Mounts — Frames of Every Description 
Printing — Retouching — Coloring 


CATALOGUE UPON REQUEST 


Inc. 


West Somerville 44, Mass. 








MILM HOLDERS 


Completely Overhauled 





One Price — No Hidden Extras 
10 Days Service 
All Work Guaranteed 


Any size up to 5x7—$1.75; 8x10—$2.25; 
11x14—$3.00; 12x20—-$5.00. New Slides 
4x5, 5x7—75c each; 8x10—$1.50 each. 


NATIONAL FILM HOLDER CO., INC. 


330 N. St. Mary's Se, 





San Antonio, Texas 














Use Imported CASTELL 
graphite-saturated Retouching 
Leads, extra strong and pure, 
in degrees ranging from 
the very soft to the extremely 
hard, 7B to 1OH. The hard 
degrees can be sharpened to 
a needle point. Expert 
Retouchers insist on CASTELL— 
world’s finest Retouching 
Leads. Handy tubes of 6 and 
12. Ask your Photo Supply 
Store to order them. 


‘AW, FABER: CASTES 
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work of a press still be able to 


turn out prints for publication at all times of the day 


photographer, and 
and night, or all night, if necessary. 

“| may be the work-horse of the profession, but 
when the job is over, and the last order printed, I’ve 
done a job that’s 
the globe. | 


displayed in trade magazines all 
get 


but | know the work is mine, and it's the best recom 


over might not public recognition, 


mendation for the next assignment. So when you see 
me and my assistant getting in a cab (in a hurry) with 
cases of 


five special equipment, don’t feel 


me. | don’t have to do it 


sorry for 
— | could get another job, 
but I'd feel as if | were on the sidelines watching the 
world go by.” 


TOO LATE TO CLASSIFY 


POSITION WANTED: Quality finisher wants position with studio 
of fine photography. Fifteen years experience, 35 years old, 
not married. Full knowledge of both incandescent and speed 








light photography. Will accept offer anywhere in the U. S 
May buy or seek partnership later. Write B-55 care this 
journal 


pietc 
THE GROSS PHOTO Supply Company has some open territory 
for experienced photomount salesmen who can show good 
performance record. Compensation is generous, possible income 
is high. Applicant must own car and be able to finance him 
self. Association with us represents a franchise, the value of 
which can be best shown by records of those who have retired 
through personal necessity but who can retain loyalty and good 
will to us. Please do not respond if you have not had photo 
mount selling experience. We are seeking only proven success 
ful salesmen who are free to travel. Your 


held in strict confidence. 397 Phillips Ave., 


inquiries will be 
Toledo 12, Ohio 


PACKARD IDEAL SHUTTERS 


Sold by Jobbers and Dealers 
EVERYWHERE 
Manufactured only by 


Michigan Photo Shutter Co. 


3605 So. Burdick St. Kalamazoo 2, Mich. 











WE CAN SAVE YOU MONEY!! 


use all or a portion of these services 
@ Retouching @ Coloring @ Heavy Oils 
@ Printing @ Enlarging @ Copies 
fine quality—prompt service—reasonable rates 
Send for price list today. 
ROYLAC STUDIO 229 E. 6th STREET 
CINCINNATI 2, OHIO 
“The Photographer's Finisher’’ 

















FOTOFLAT IS FIRST eco 


Fotoflat, the completely automatic Dry Mounting 
Press is number one seller in America. Dry 
mounts photographs up to 16’ x 20" in one 
Operation, up to 36" x 108” in sections. Perfect 
for colored prints, and other delicate materials. 
Four models to choose from. Free Tacking Iron 
with each model. 


Fotoflat Mounting Tissue, specially designed 
for Fotoflat presses, permanently dry mounts 
photographs in 3 to 5 seconds. 


Send for catalog on Fotoflat presses and ask for FREE 
TISSUE SAMPLE. We'll send you six 8” x 10” sheets at 


sii on 


INCORPORATED 





SHELTON ®* CONNECTICUT 


INTRODUCING ™—. ' 


A NEW versatite 
FR OO 

FLEXIBLE WARM TONE 

PROJECTION PAPER 


with SPEED, ror tHE stuDIO 
| <LERAEREROE SE IRAE TRB 
DEMANDING HIGH QUALITY 
PRODUCTION 


FURNISHED IN MATTE, SEMI MATTE & SILK SURFACES 


Address your 

sample request 

to our New York Office 
stating surface desired. 
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“FINGER-TIP” 


SolaR MATIC 


ENLARGER 


SOLARMATIC 
4x5 in. 


ALSO 
SOLARMATIC 120 
35mm. to 


214," 3% in 





NOW! SOLARMATIC 4x5 
the Modern, Easy-to-Handle 
DIFFUSION Enlarger that starts 
PRODUCING IN VOLUME at 
the Touch-of-a-Finger. A Life- 
time Enlarger built by Experts 
for Experts! MODERN as to-- 
morrow, this new Rock-Steady 
“Finger-Tip’’ SOLARMATIC is 
America’s Top Enlarger value 
Silken smooth for instant 
change of Image Size and 






Fast Needle Sharp Projection . 
SOLARMATIC = (Semi-Auto- pc el 
matic) Enlarger eliminates @ 4x5 Copy 
Bottlenecks! @ Takes the full Camera 
range of 18 different sizes of Back. Takes 
SOLAR Standard Neg. Carriers Standord 
@ Quick Lens Interchange 4x5” Film or 
@ Enlarges up to Full Mural Film Pack 
Size, plus many other Time- 18 50. 
Saving and Durable features $18. 
that add up to TREMENDOUS @ Copylite, 
PERFORMANCE! Recommended $18. 

by Photo-Finishers, Commer- 











Soliston 


PHOTO-CLOTH 


no paste—no waste—ready cut 
to convenient sizes 











WANTED: YOUNG commercial photographer 
with a future i 


PHOTOGRAPHER WANTED for one of San Antonio's 


studios Must 
Menger Hotel, 


Good paying job 
southern state Write H-43 car ethis journal 
eading 
permanent Apply or write: Coronet Studio 
1] 


202 E. Crockett, San Antonio, Tex 


FOR SALE 16” F/4.5 Kodak portrait lens, excellent cond 
tion, $115.00; Weston photographic analyzer, Mode! 877 om 
plete, $75.00. Ray Jubinville, 2 College St., Canton, N. Y 
CLEARWATER, FLORIDA For sa.e in fastest growing cit 
beautiful climate year around Modern ground floor corner 


portrait studio 
contracts 
this journal 


Best reputation Good high school and college 
Excellent opportunity 





$6,500.00 Write P-87 care 
11-1 








The insertion of an advertisement under ‘‘Help Wanted’’ 
carries with it the obligation on the part of the employer 
to answer every response to his advertisement, if only with 
@ postcard, and to return samples of work, etc., promptly. 
The publishers will appreciate being advised when employ- 
ers fail to accord this courtesy to employees. 


HELP WANTED 

















cial, Portrait Studios and In 
dustrial Labs, Fully Guaranteed 
@ SOLARMATIC 4x5 (less lens  SOLARMATIC 
and accessories) $132.50 Story Today! 


BURKE & JAMES, INC., 319 S. Wabash, Chicago 4, III 





Write for 
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ATTRACTIVE CANDID camera girl with personality, flash and 


beach experience; 
sonal employment, December 15 to April 15 Salary 
mission and room 
Hotel, Palm Beach, Fla 1] 
WANT EXPERIENCED printer 
commercial and portrait printing experience 
Write Jimmie Willis Studio, Waco, Texas 
WANT EXPERIENCED colorist and/or retoucher, 
full time. Send 


Texas 


PORTRAIT PHOTOGRAPHER and portrait crew 


organized crew 


samples 


southern and dinner clothes required Sea 
com 
furnished. Write Richard A. Little, Breakers 
! 
in reliable studio, 5% day week 
$60.00 per week 


either or both 
Write Jimmie Willis Studio, Waco 
Te 


manager with 


Qualifications, experience, character references 


and bond. Write H-39 care this journal. 11-1 


AN ae 4 


EW = 
7, mn \\ NUL “NATCARDCO” 
PHOTO MOUNTINGS 


Write for Catalogue 


NATIONAL CARD, MAT G BOARD CO 





wake lalehielel a0] ds) 4; 


Angeles 61, Calif 


idway « Lo 








Organizations Dates 


Prof. Photog. Assn. 
of Louisiana 


Schedule of Coming Conventions 


(The sooner your organization's dates are established and listed here, the better!) 


New Orleans 


Information 
Write 


Headquarters For 
Hotel 


Donald D. White, Sec., 
705 Virginia Ave., 


Monteleone 
Bogalusa 





Photog. Assn. 


Arkansas Prof. Fort Smith 


Goldman Don Winters, Sec., 
2605 Kavanaugh St., 
Little Rock 





Photog. Assn. Feb. 28-Mar 


of Michigan 


Lansing 


Frank LeClear, Sec., 


508 Hollister Bldg., Lansing 





Ohio Prof. 
Assn 


Photog. 


Columbus 


Deshler 
Wallick 9 Ww 


James R. Israel, Sec., 
High St., Mount Vernon 





Prof. Photog. Assn. 
of Pennsylvania 


Pittsburgh 


Frank A. Gradler, Exec. Sec., 
701 Main St., Mount 


Roosevelt 
Pleasant 





Photog. Assn. 


Southwestern . Fort Worth, Texas 


Bob Easton, Sec., Box 946, 
Muskogee, Okla 





Arizona Prof. 
Photog. Assn. 


Arizona Mrs Byrl Waller, Sec., 
Manor 331 W. Washington St., 
Phoenix 





Ontario Society 
of Photogs. 


Niagara Falls, 
Ont. 


General Brock Ken Poste, Pres., 364 Dundas 
St., Woodstock, Ont., Canada 





lowa 


Prof. Photogs. of I y Des Moines 


Julius Stern, Sec 
Shenandoah 


Savery 





of California 


Prof, Photog. Assn. -12 San Francisco 


Henry I Newman, Sec 
5761 64th St 


Palace 
Sacramento 





Photog. Assn. of 
New England 


Swampscott, 
Mass. 


Anton Hanania, Sec., 26 
Emerson St., Newton, Mass 


New Ocean 
House 





Rocky Mountain Denver, 


Prof. Photog. Assn 





Colo 


Albany John ¢ Maxwell, Sec., 
3356 S. Broadway, 


Englewood, Colo 








WANTED: EXPERT retoucher and colorist. Must be conscientious 
worker. Full time employment. Very modern small town studio 
Send photo and all particulars first letter. C. Tom Smith, Box 
121, Somerset, Ky WW-1 
WANTED: YOUNG man, some experience, willing to learn 
more. Permanent employment in very modern small town studio 
Send photo and all information first letter. C. Tom Smith, Box 
121, Somerset, Ky 11-1 
PHOTOGRAPHER EXPERIENCED in printing and portrait camera 
work Top salary permanent position, paid vacations, regular 
hours, established studio Write or phone full details to 
L. W. Naegle, Box 184, Bismarck, N. D 10-3 





STUDIOS FOR SALE 





PORTRAIT COMMERCIAL, completely equipped, large stock, 
worth $10,000.00. Established 1920 Detroit Michigan If sold 
this month $4,500.00. Write B-56 care this journal 1-1 





MAKE YOUR PHOTOS SELI 
Show Them At Their Finest, 
in POBLOCKI DISPLAY CASES 


for information write: 


POBLOCKI AND SONS 


2159 S. K. K. Ave Milwaukee, Wis 











PORTRAIT STUDIO. Only studio in Pennsylvania Dutch town of 
5,000. Ground floor, lease, speediights. Sale price $1,000.00 
WW 


Write V-29 care this journal ! 


PORTRAIT STUDIO, ideal for couple, ground floor, located 
county seat, midwest farm territory. Write P-86 care of 
journal 


PORTRAIT QUALITY studio, finest reputation, established over 
40 years Very prosperous community. Priced to sell on ac 
count of poor health and must retire. Details on request. Write 
T-52 care this journal 


8x10 GLOSSY 


Quantity Print Specialists since 1936. 
8x10s, black & white or natural color 
post cards, mounted blow-ups — Free 
samples and price list on request. 


MULSON STUDIO 


P.O. Box 1941*BRIDGEPORT, CONN. 
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\ That Can Happen 
" ' Photo Is to Frame 

OF YOUR OWN PHOTOS ™&\\ i dt / 
OT eee ee ‘ se 7 
Now you can offer wallet-size prints of yenton 
your school portraits—and be proud of PHOTO FRAME j 
them! Kier works from your negative — 
a 9 Catalog available from Eastman Kodak Stores and | 

and makes a contact print . . . hand- aa? Se 

> ges . Other Principal Photo Supply Distributors. / 
developed, individually inspected 
just like you'd do it yourself! And you _S. E. OVERTON CO., South Haven, Mich. | 
can deliver professional portraits—at ” HIGH CLASS portrait and commercial studio in Florida. Won 
cost to you of only 3 rc each, minimum derful opportunity for man and wife. $5,000.000 will handle or 
e sr would consider partnership with highly experienced all around 
of 20 from a negative. Minimum order person Write—Photography of Distinction, 1466 San Marco 
100 prints. Sure we'll work from a print eet enone aah. 
PORTRAIT - COMMERCIAL studio in beautiful western town, 
(glossy please), but then we must add a near by air base, wonderful climate; established eight years 
4 ‘ . Exc prices , : s H h ssi s 
negative charge of 50c. And we'd still ey cee ee ee ee 
prefer to work from your negative! After STUDIO AND COMMERCIAL equipment for sale by ‘‘top flight’ 
all, no optical printer or copying device (retired) photographer at prices you can't afford to pass up 


: 40 high grade lenses from 2” to 20”, anything you need ex 
can do the job that contact can! cept color. H. C. Markel, 513 S$. College, Salina, Kans. 11-Ic 








L 





FOR SALE: Other business requires immediate sale of prosper 

ous well equipped portrait and commercial studio in progressive 

KIER PHOTO SERVICE Florida east coast community of 22,000 population Excellent 
opportunity for couple desiring investment in established busi 

D t Pp R ness with average gross earnings in excess of $18,000.00 yearly 

ep . WK. Further particulars available to earnest parties desiring excellent 

climate and living conditions Write C-87 care this journal 


1265 W. 2nd Street Cleveland 11, Ohio 1-1 








Draw Track Background for L) SITUATION WANTED 
or one writer p 21 PORTABLE The insertion of an advertisement under ‘'Situation Wanted’’ 
ROLLER SCREEN carries with it the obligation on the part of the employee 
2-in-} Black & Gray > pas to answer every letter he receives in response to his adver- 
Reversible cloth & mounted 3 tisement for a position, if only with ao postcard. The pub- 
54” width roller x 96” $13 BLACK B) _ lishers will appreciate being advised when employees fail 
’ screen & 1-stand $22 - to accord this courtesy to employers. 
” width roller x 96” $18 & 
’ screen & 2-stands $34 . 


(wall style to 150” wide) [@ ~ OPPORTUNITY WANTED: Have seven years operating wedding 
CAMDEN ARTCRAFT CO = DS studio Would like position to learn other phases of photogra 
180 N. Wacker Dr Chicago 6 phy Write N-46 care this journal 10-3c 

















For Ease in Darkroom Work! E FILM DRYING CABINETS 
Stainless Steel Processing Equipment y E Using chemical dehydrators for drying 


; : films without heat and for dehumid 
; Ke ification of basement photographic 
Sold Through i 


rooms. 
Dealers Only ee THE H. P. KAUFMAN CO. 
Manufacturers of » —-13215 Roselawn Ave Detroit 4 Mich 
e TANKS 


anaes —goes a long way 


e COLOR MACHINES — and inexpensive, too. — professional colorists say ‘‘It's 


the best medium on the market.’’ You'll say the same — ofter 
Send for Catalog you've tried Probus Print Lustre. — full half pint 75c¢ at 
your dealer 


Grafic Stainless Steel Prod., Inc. WOLFF & DOLAN  °3%0 cAtiroria stecer 


SAN FRANCISCO 2) 
1167 East 43rd St., Chicago, III 
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Professional Dealers Who Want Your Trade 








AKRON, OH!IO—Metzger Photo Supply 
Main Street; 52 East Mill Street. 
ALBANY 7, N. Y.—Camera Exchange, Inc., 116 State Street 
AUSTIN 21, TEXAS—Capital 2428 Guadalupe 

Street. 
BALTIMORE 1, 
Charles Street. 
BALTIMORE 24, MD.—Gamerman’s, 3808 Eastern Avenue. 
BALTIMORE, MD.—Maryland Photo Stock Co., 219 North Liberty 
Street. 
BROOKLYN, N. Y.—Joseph Smith, 735 Fulton Street 


BUFFALO 3, N. Y.—J. F. Adams Co., Inc., 529 Main Street 

CHICAGO 2, ILL.—Eastman Kodak Stores Co., 133 North Wa 
bash Avenue. 

CHICAGO, ILit.—Mid-West Photo Supply Co., 
Street. 

CINCINNATI, OH!IO—Eastman Kodak Stores, Inc., 27 West 4th 
_ Street. 

DALLAS, TEXAS—Eoastman Kodak Stores, Inc., 2012 N. Akard 
Street, Box 1710. 

DENVER 2, COLO.—Eastman Kodak Stores, 
fornia Street. 
INDIANAPOLIS 9, 
Capitol Avenue. 
KANSAS CITY, MO.—Eastman Kodak Stores, Inc., 

Street. 
LOS ANGELES, CALIF.—Eastman Kodak Stores, Inc., 643 South 
Hill Street 


Co., 1091-3-5 South 


Photo Supplies, 


MD.—Eastman Kodak Stores, 309 North 


Inc., 


27 East Adams 


1635 Cali 


Inc., 


IND.—The H. Lieber Company, 440 N 


1010 Walnut 


MEMPHIS, TENN.—The 
South Court Avenue. 


Memphis Photo Supply Co., 123-125 


MILWAUKEE, WIS 
Milwaukee Street 

MINNEAPOLIS 2, 
South 5th Street 

NASHVILLE 3, TENN 
Street 

NEW ORLEANS 9, LA 
Street 

NEW YORK 17, N. Y 
1 East 43rd Street 

NEW YORK 10, N. Y 
910 Broadway 

NEW YORK, N. Y.—Eastman Kodak Stores, Inc., One West 39th 
Street (Off Fifth Avenue), New York 18, N. Y. 

NEW YORK, N. Y.—George Murphy, Inc., 57 East 9th Street 

NEW YORK, N. Y.—Willoughby’s Inc., 110 West 32nd Street 

PHILADELPHIA 7, PA.—Eastman Kodak Stores, Inc., 1020 Chest 
nut Street 

PITTSBURGH 22, 
Street. 

PITTSBURGH 22, PA.—Liberty Photo Supply, 436 Wood Street 

ST. LOUIS 2, MO.—W. Schiller & Co., 1101 Clark Ave 

SAN ANTONIO, TEXAS—Southwest Photo Supplies, 403 Ave 
nue E. 

SAN FRANCISCO, CALIF 
Street 

SEATTLE, 
Avenue 

SYRACUSE 2, N. Y 
Warren Street. 

TOLEDO, OHIO—George L 


Eastman Kodak Stores, Inc 


745 North 


MINN Eastman Kodak Stores, Inc., 114 


Geo. C. Dury Company, 420 Union 


Eastman Kodak Stores, Inc., 928 Canal 


Grand Central Camera Exchange, Inc., 


Medo Photo Supply Corporation, 902 


PA.—Eastman Kodak Stores, 606 Wood 


Inc., 


Inc., 


Eastman Kodak Stores, Inc., 216 Post 


WASH .—Eastman Kodok Stores, Inc., 1319 Fourth 


—Francis Hendricks Co., 339 South 


Inc., 


Kohne, Inc., 602 Summit Street 











RETOUCHING AND COLORING 


EXPERIENCED RETOUCHER. Careful 
mail orders. Julia R. Langston, 
4, Ul. HArrison 7-2446. 


EXPERT OIL COLORING by hand. Your studio prints in beau- 
tiful, clean finish, 8x10, $1.00; 5x7, 75c. Reliable, prompt 
mail service. Request price list Lillian Hill, 812 Riverside 
Or. New York 32, N. Y 10-2c 


COLORING — PRINTING — RETOUCHING. Quality guaran 
teed. We have served the professional photographer since 
1874. Sprague-Hathaway, Inc., West Somerville, Mass. 5-t# 
QUALITY RETOUCHING for the discriminating photographer 
Prompt and efficient service. Atlanta Studio of Retouching 
P. O. Box 4401, Atlanta 2, Ga 7 -6¢ 
CUSTOM RETOUCHING for the professional photographer. Per 
sonalized attention. Skillful corrections. Send sample and state 
requirements. Planet Retouching Service, 89 Sigourney St., 
Dept. A, Hartford 5, Conn. 9-3¢ 
PORTRAIT NEGATIVES 10c 288, Water 
Valley, Miss 10-3 
RETOUCHING — ETCHING, modeling for 
your portraits, by newly improved method Located well for 
quick, dependable service to high class studios Write imme 
diately, John Thir, 504 E. Weidman St., Lebanon, Pa 11-le 
RETOUCHING -—— ETCHING. Prompt service, reasonable prices 
Full time, not side line. Arthur Crowell, Professional Retoucher, 
P.O. Box 1656, Tulsa, Okla. 11-le 





and prompt 
20 E 


attention to 
Jackson Bivd., Chicago 
4-tf 


retouched, up. Box 


fine grain, perfect 


RETOUCHING 

ce. C. C. Miller 
DELICATE 
Negative Studio, 
PROFESSIONAL 
work guaranteed 
818 S. 10th St 
RETOUCHING PHOTO 
ience Prompt service 
Ave. §., Decatur, Ga 
EXPERIENCED RETOUCHER 
Send sample state 
Guthrie, Okla 
RETOUCHING, 
Special 
Box 295, 
COLORIST CHILDREN a specialty 
gladly colored as sample Mrs. H. E 
Ho-Ho-Kus, N. J 


ETCHING. 35 
207 S$ 
RETOUCHING, one week 
334 13th Ave., Green Bay, 
RETOUCHING 
Fast 
Goshen, 


years experience. Prompt 


Ludington St., Columbus, Wis 
McHenry Photo 
Wis 11-1e 
commercial blocking. All 
reasonable E D. Kintigh, 
Phone |1449-M Tielke 
corrections 12 years exper 
Clarice Kreiner, 323 4th 
1}-le 
orders 
654, 
l1-le 
yeors experience 
Retouching Service 
The 


serv 


V1-le 


service 


etching 
service 
Ind 
negatives, 
guaranted 


Prompt 
requirements 


attention to mail 
Zoe Stroud, Box 


CORRECTION 
attention to mail 
Colorado Springs, 


etching 25 
orders 


Colo 


Lux 


toned 


Box 


Your 
Schmults, 


print 
513, 
11-le 





WANTED — QUALITY TRANSPARENCIES 
Photographers make $100 to $400 per picture by 
shooting our calendar the 
demand for full 
partciulars 


American Calendar Agency 


210 West 8th St 


We cannot fill 
Write 


subjects. 


color pictures now for 


Kansas City, Missouri 











and School Work — Send for Descriptive Literature. 


2095 Moore St. 





THROW AWAY YOUR FOCUSING CLOTH 


Use the Macvan Twin Lens Reflex Camera — the camera that 


Speeds up sittings — Permits more presentable proofs — Has an automatic paraliax — Eliminates the focusing cloth 
— Cuts film wastage — Saves time and makes money for photographers —- A camera That is a ‘‘MUST’’ for Children 


MACVAN MANUFACTURING COMPANY 


San Diego 1, Calif. 
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CLASSIFIED ADVERTISING 


SITUATION WANTED ond HELP WANTED: Ten cents (10c) per 
word; Minimum charge $2. 


ALL OTHER CLASSIFICATIONS 
Minimum charge $3.00 

FOR ANSWERS IN OUR CARE. Add five words plus 50c addi- 
tional for box number and forwarding inquiries. Requests for 
or offers to send photographs, samples, etc., are not permitted 
in box number advertisements. 

CASH MUST ACCOMPANY ALL ORDERS 

HOW TO FIGURE THE COST: 
tisement are set in capitals; 


Twenty cents (20c) per word; 


First two words of each adver 
no other display being permitted 


Count each word or number including name and address and 
if box number is wanted, add five words. Terms such as 5x7, 
F/6.3, 5%”, $10.00, etc., each count as one word 


DATE OF PUBLICATION: All advertisements received up to the 


first of any month appear in the issue which goes into the 
mail the 5th of the second following month 
FOR MORE DETAILED INFORMATION concerning our Deposit 


System, Confidential Service, etc., write for rate card 


MAKE ALL CHECKS PAYABLE, and address correspondence, to 
Charles Abe! Incorporated, 519 Caxton Bidg., Cleveland 15, 
Ohio 








FOR SALE—Goerz 
nabe Studio, 301 


Dagor F/7.7, 


Commerce, 


barrel, 19°’, $200.00. te. 
Stockton, Calif nl 


BIG SALE. Real bargains. All goods sent on 15 day trial_ and 
money refunded if not satisfactory. 19” Goerz Apo-Artar, new, 
in barrel, $230.00; 162” Goerz Celor F/5.6 in barrel, $135.00; 
14” Goerz Celor F/5.6 in barrel, $125.00; 12” Bousch & Lomb 
IC Tessar F/4.5 in barrel, $100.00; 11%” Wollensak Verito 
F/4.5 in Studio shutter, $60.00; 15” Carl Zeiss Tessar F/4.5 in 
barrel, like new, $160.00; 20” Aldis aerial lens F/5, like new, 
$95.00; 16%” Voigtlander Heliar F/4.5 $200.00; 19” Heliar 
F/4.5 in barrel $250.00; 14” Gundlach portrait lens F/4.5 in 


Studio shutter, like new, $75.00; 
lens F/3.8, $75.00; 10%” Turner-Reich lens, new, in Acme 
Synchro shutter, $155.00; set of four Krauss Zeiss Protor lenses 
focal lengths from 7” to 19”, perfect, $200.00; 10” Carl Zeiss 
Planar F/4.5 in barrel, $135.00; 10” Bausch & Lomb IC Tes 
sar F/4.5 coated, new, in barrel, $135.00; 9%” Corl Zeiss Pro 
tor 14” 19” in Acme shutter, $125.00; 12” Wollensok Velo 
stigmat F/4.5 in Studio shutter with diffusion device, $75.00; 
21" Cooke Apo-Process lens F/10 in barrel, $175.00; 12” Carl 
Zeiss Tessar F/4.5 in barrel, $135.00; 12” tlex Paragon F/4.5 
in barrel, new, $150.00; 12” Goerz Dagor F/6.8 in barrel, 
new, $215.00; 10” Ilex Paragon F/4.5 in barrel, new, $105.00; 
12” Turner-Reich triple convertible in shutter, $125.00; 18” 
Dalimeyer Stigmatic convertible F/6, Waterhouse stops, $100.00; 
8%" Schneider Xenar F/4.5 in Compound shutter, $80.00; 16” 
Cart Zeiss Tessor F/4.5 in barrel, $200.00; 12” Carl Zeiss 
double Protar in shutter, $180.00; Hundreds more. State re 
quirements. Send for new list of lenses. Fifty years without o 
displeased customer. Joseph Smith, 735 Fulton St., Brooklyn 17, 

11-1 


16” Wollensak Vitax portrait 


mM; ¥. 

LET US TELL you how the Easomatic multiprint method speeds 
Use with your 
ten days free trial 
Lakeview, Ohio. 11-le 


FILM HOLDERS REPAIRED Ss oso ones 


Bl) ALSO OTHER SITES = @ Our highly efficient production 
methods enables us to offer this service 
at relatively low cost. 

@ Repair and Rebuild 
studio eaqyipment 

NUFACTURERS OF HOLDERS IN SPECIAL SIZES 

Hoffman Professional Camera Repair Service 
Bkiyn 6. N.Y 


FREE ON a. ww ws | 
REQUEST! : 


Catalogue which | 
describes and il- | 
| lustrates our wide line of services which 
| mean extra profit for you — everything 
| in coloring from miniatures to oil paint- | 
| ings, in a range of prices to fit the 
pocketbook of any customer. 


Write for it today 


THE WALTER GAEHLER CO. 


0 South Clinton St. anit 2, N. Y. | 


up print production without sacrificing quality. 
costs less than $15.00; 
. Mfg. Co., 


present equipment; 
Write for literature. B.M.D 
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FOR SALE—Poko Senior Filmachine perfect; one new Eastman 
type lil and one type IV oversize printers 


Photo Craft Studio, 
1746 Gateway Lane, Clarksville, Tenn 11-l¢ 


KODATRON SPEEDLAMP three-light unit, complete, like new 
used almost 500 fiashes; list $1,306.00 price $795.00. Omega 
Di! 4x5 enlarger with colorhead, slightly used; list $260.00 
price $165.00. Dana Studios, Geneva, N. Y 1-1 


BUSINESS CARDS especially designed for professional photo- 








graphers. Free samples. Artypographers, 1024 Hollywood Sta 

tion, Hollywood, Calif. 11-3c 
MISCELLANEOUS 

PHOTOGRAPHS IN QUANTITY — 8x10 glossies as low as 5c 


each. Postcards — mounted blow-ups, etc 
guaranteed as good or better than your original Don't turn 
down quantity orders. We do the work — you get the money 
Send today for free samples and complete price list. Satisfied 
customers from coast to coast since 1936. Mulson Studio, P. O 
Box 1941, Bridgeport, Conn 2-tf 


THE ART OF BROMOIL PRINTING AND TRANSFER, by M. Mc 
Kinley. | have been reliably informed that this little 26-page 
booklet, though printed in 1933, is one of the best and most 
practical works on this subject, and have therefore acquired the 
entire balance of the edition. If you want a copy, send me 50« 
in currency, not stamps and it will be sent promptly, postpaid 
Charles Abel, 519 Caxton Bidg., Cleveland 15, Ohio 9-+f 


Our reproductions 


ENLARGING, COLORING, retouching copies Highest quality 
lowest prices Sixteen years of service to the profession 
Colonial Portrait Service, 346 Gregory Ave., West Orange 


N. J 10-2 
SCHOOL PHOTOGRAPHERS! Our quality Wallet Photos 
it easier for you to get school contracts. 
as low as $2.85 per hundred, makes 
let us make them than to do it yourself. 


make 
Our price in quantity 
it cheaper for you to 
As old portrait photo 


grophers we know portrait quality and flesh tones. Be ready 
when school starts. Write today for samples and prices. Kehres 
Studios, 2112 Lee Rd., Cleveland 18, Ohio 9.3 


PROFESSIONAL EKTACHROME processing, 24-hour service, pro 
fessional Printon prints, dye transfer prints, Coloren illuminated 
frames, color postcards, professional stereo duplicates Write 
for prices. Coloren Laboratories, 1556 Piedmont, Atlanta, Ga 

1}-] 


DIFFERENT 


. . 
Three-Dimensional 
COLORING — to 
of your prints. 
pastels, tints. 


enhance the grace 
Executed in heavy oils, 
Write for details. 


ELIZABETH L. CARVER 


155 W. Main St. Bennington, Vt. 


and beauty 
light oils, 


c 


er: 


WOLD AIR BRUS 








BANISH DARKROOM GREMLINS 
with the NEW, 7 ™ ‘ 


& Electricity 
J 
na me ne 
IMPROVED G7. gk OFd Don 
* 


STATIC master 


New ultra-modern, functional design 
© Polished stainless steel Polonium housing 
Ebony enamel handle 
F \ Fits user’s fingers—insures proper use 
AON © eee 


Lhhddd de 


Sy Lint and 


Eliminate those gremlins of the 

darkroom, static electricity and 

dust, once and for all with Static- 

master. Save that valuable time you 

Professional formerly used for print spotting 

3” size and opaquing for more profitable 

tasks in your studio or lab. Remem- 

ber, one brushing action with 

Staticmaster over the film or -sur- 

face to be cleaned, simultaneously neutralizes the surface and 

removes present dust and lint. Used and approved by hundreds 
of professional photographers all over the world. 


wv / ——— r me sg 
esy 4¢ Se 
_ sill mY ee { a \ L=——. 
Fae | — KAR ad > ah eS 
tg... a> / > 
OL ay BX ax 

Buy Staticmaster at your iooel phetogvenhie dealer's 

or sent postpaid if cash with order. 


NUCLEAR PRODUCTS C 


10179 East Rush St. 
* El Monte, Calif. 
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lizer 
Fastest Hypo Neutra 

You Can Use, Saves up to 
80% in Time and Water: 


Use BFi No 10 hypo neutralize! rs = 
next batch of film or prints eA 
yourself how tt can suave — Pay 
and money Actual tests — ~ i 
BFi No. 30 film washes cleanel 


\ trality. im plist Sts 
20OVe ‘nt archival qua 
eee print take only fifteen 


Wale! 


minutes tume 

You save up to 80 . 

vet there’s no fading, no ne ne 
" \ int 

In addition, prints tone &¥* = he er 

true color every time Try a 

ht away. At leading photogral 

right awé 

stores in half pints, pin 

gallons 


t 


in time and watet 
coloration 


on 


quart ind 


Better try BFi 
No. 29, too... 


There's no need for a print straight 
ener, weights or presses—prints e 
flat, stay flat. They're lastingly free 
of cracks or crating, stay flexible 
and pliable because of 
moisture balance 


ontrolled 


BROWN-FORMAN 
s 


18 8: U S38 3.8 


LOUISVILLE 1, KENTU-CERY 
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HERE ARE JUST 
A FEW AMPED 


All Holson albums feature 
durability as wellas beauty... 


fa) make frie nd for you mith 


eel eter 
FOR YOURSELF 


n albums are available 
Ask, your dealer or 


e complete Holson line 





Holson 
Binders 


> 


HOLSON BINDERS, INC. 762 WYTHE AVE., BROOKLYN 11, N. Y. 


Canadian distributor: Anglophoto, Ltd., 167 St. Paul St., W., Montreal, P. Q. 
Hawaiian distributor: Movie Supply of Hawaii, Ltd., 1354 Kapiolani Blvd., Honolulu 10, T. H. 
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Kodak Photographic Chemical Preparations 


Thoroughly tested, accurately com- 
pounded Kodak Photographic 
Chemical Preparations save valua- 
ble darkroom time and assure high- 
est quality results every time. 


Ask your Kodak dealer. 


EASTMAN KODAK COMPANY, Rochester 4,N. Y. 


KODAK EKTONOL DEVELOPER 

Uniform development rate speeds up print production 
Produces uniform image color 

Keeps exceptionally well in open tray 

Greater developing capacity 

Perfect developer for prints to be sepia-toned 


Available in sizes to make | and 5 gallons of 
stock solution—dilute 1:1 for use 


Koda 


TRADE~*A 





Momet, ahs i 
55¢ to $9.35 - Kod, k P 
‘OK Pring Rolle 
'S— 


$2.55 to $20 


Kodak E - : 
nlera; OOO 
Lenses— $15 yong tianon 
9.50 Kodak — 
Lenses— qa" Ektar 
‘99 to $57.50 


Kodak Film Hange 
$1.25 to a 


Kodak Accessories for 


round-the-clock savings 


You can get along without some of these Kodak 
darkroom aids...but you'll get along better 
with them. Each is designed to help you save 
time, to make your work easier, more pleasant 
... more profitable. Go over this check list with 
your Kodak dealer. Let him help you bring your 
darkroom up to date. 


Prices include Federal Tax where applicable 
and are subject to change without notice. 


EASTMAN KODAK COMPANY 
Rochester 4, N. Y. 


Kodak Aut 


omar; 
Tray Siphon—ea< 


—$4.50 


_ Kodak 


~ 





